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BY REYNALDO CARRASCO
SPORTS EDITOR
Baruch College’s women’s and 
men’s basketball teams went to 
war against the Lehman Light-
ning at the Battle of Lexington on 
Th ursday, Feb. 6, and came out 
victorious. Both sporting events 
were held at Baruch. 
Baruch’s women’s basketball 
teams got the ball rolling in the 
Athletics and Recreation Center 
with a convincing 86-47 victory. 
Sophomore guard Veronica Ganzi 
put on a show for the home crowd 
by posting 31 points on 12-of-15 
shooting from the fi eld, includ-
ing a dazzling 7-of-8 performance 
from the three-point line. 
Th e matchup between Baruch 
and Lehman’s men’s teams was 
undoubtedly the most thrilling 
game the Bearcats have been in 
yet. Both teams ran at each other 
with full force as the Bearcats and 
the Lightning refused to give the 
other an inch. Baruch secured the 
72-70 win thanks to some timely 
free throws and stout defense. 
Th roughout the event, the 
home team was cheered on by 
students who came prepared in 
costumes and with enthusiasm to 
keep the teams’ spirits high.
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Rebecca Ray 
discussed the 
results of the 
2015 CEO Chal-
lenge at the 
Robert Zicklin 
Center for Cor-
porate Integrity. 
According to 
the survey, human capital, in-
novation and sustainability are 
among the top challenges CEOs 
expect to face in the near future.
BUSINESS 6
Zicklin Center hosts 2015 
CEO Challenge (p. 8)
Based on 
Chris Kyle’s 
biopic, Clint 
Eastwood’s 
American Snip-
er explores the 
eff ects of war 
on the young, 
American sol-
diers who have to fi ght in them 
and return home with mental 
and physical scars.
ARTS & STYLE 15
American Sniper draws at-
tention to struggles (p. 15)
A new study 
conducted by 
researchers 
from CUNY, 
Pace and Ste-
vens Institute 
of Technology 
has found that 
warm scents in 
stores may cause consumers to 
buy more expensive products. 
SCIENCE & TECH 16
Warm scents make consum-
ers spend more (p. 16) 
Baruch College’s 
women’s bas-
ketball team was 
scarily effi  cient 
in their win over 
the Lehman 
Lightning on 
Th ursday, Feb. 
5 during the 
annual Battle of Lexington. Ve-
ronica Ganzi led all scorers with 
a career-high 31 points. 
SPORTS 20
Women’s basketball team 
rocks ARC Arena (p. 20)
Bearcats take both events at Battle of Lex
When the 
United States 
saw 102 cases 
of measles by 
the fi rst week 
of February, 
it brought up 
discussions of 
those adamantly 
against vaccination for their chil-
dren, which may have been the 
cause of the outbreak.
FEATURES 9
Outbreak challenges anti-
vaccination debates (p. 9)
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Sourbis confirmed as USG EVP, 
chair of inter-club affairs resigns
BY THOMAS SEUBERT
OPINIONS EDITOR
With the position of executive 
vice president vacant, Baruch 
College’s Undergraduate Stu-
dent Government met on Tues-
day, Feb. 2, for its fi rst meeting 
of the semester where the sen-
ate unanimously confi rmed An-
astasia Sourbis for the position 
as the latest member of USG’s 
executive board.
Sourbis’ confi rmation comes 
after the resignation of former 
Executive Vice President Michael 
Harris, who was involved in the 
USG search committee’s eff ort to 
fi ll the position.
STORY CONTINUED ON PAGE 2
GOMEZ FLOR TENDERS RESIGNATION
Ana Belen Gomez Flor, chair 
of inter-club aff airs and senator 
in the Undergraduate Student 
Government, resigned from her 
position on Th ursday, Feb. 5. In 
an email sent to club and orga-
nization leaders, Gomez Flor 
wrote, “It was a very diffi  cult 
decision for me to make, but 
because of health and personal 
reasons, I can no longer contin-
ue in this position.” 
On Tuesday, Feb. 24 during 
the USG senate meeting, in-
house elections will be held for 
Gomez Flor’s senate seat, ex-
cluding her former position as 
chair of inter-club aff airs. 
New releases in varied genres 
set to appeal to movie lovers 
across the board
In annual address, de Blasio 
focuses on inequality, ignores 
education and NYPD
BY STEPHEN ELLIOTT
COPY EDITOR
Mayor Bill de Blasio delivered his annual State of the City address on 
Tuesday, Feb. 3, in Baruch College’s Mason Hall. Escorted in his limo 
amid a thicket of cops, the mayor entered the 23rd Street building de-
spite a few loosely organized groups of protestors for his 11 a.m. speech. 
After being welcomed by Baruch’s President Mitchel Wallerstein, 
the mayor settled in to his opening remarks. Among the notables in at-
tendance were former Mayor David Dinkins, New York City Comptrol-
ler Scott Stringer, and all fi ve borough presidents.
De Blasio opened with a story about a young immigrant woman in 
1910 that exchanged her quiet life in a small village in Italy for the op-
portunities in New York City, as a means to refl ect on the state of the city 
today. Despite celebrating the city as a place of opportunity for all, he 
declared, “Here’s the hard truth: all of that is at risk today.”
STORY CONTINUED ON PAGE 2
BY LUIS LUCERO
STAFF WRITER
Hollywood has several major 
movies in the pipeline for 2015. 
Although some of them are the 
usual blockbuster movies that 
occupy multiplex screens dur-
ing the summer, a few of this 
year’s upcoming fi lms are actu-
ally unique alternatives to the 
mainstream hits. 
Compared to last year, there 
is a signifi cantly larger batch of 
new and original ideas to con-
trast with the usual infl ux of se-
quels and remakes that general 
movie-goers seem to be all but 
content with. 
Whether it stems from well-
established directors or newcom-
ers that are just making a dent in 
the movie business, any and all 
originality is always welcomed 
by audiences with open arms 
and wallets. 
While there are so many 
high-quality selections of new 
releases to pick from, the follow-
ing is a list of a few of the more 
high-profi le pictures that are 
sure to bring people in droves to 
the theater on opening weekend 
and beyond. 
STORY CONTINUED ON PAGE 12WWW.COLLIDER.COM
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In New York City, more than 
200 manholes have gone up in 
fl ames in the last couple of days 
following the winter storms that 
have been hitting New York. 
Th ese fi res shot out of the man-
holes, sending fi ery projectiles 
everywhere. Th is has resulted 
in several people facing injury, 
damaged cars, people have even 
had to leave their homes.  
According to Con Edison, 
these fi res are common in the 
wintertime because the salt that 
is sprinkled on the ground can 
make its way into the manholes 
eroding the underground wir-
ing. If these wires are sparked, 
explosions can occur. Con Edi-
son reports that New York will 
continue to see these types of 
incidents.
_________________________ 
Six people were killed on 
Tuesday, Feb. 3, when a Metro 
North Railroad passenger train 
struck an SUV on the rail tracks 
near Valhalla, New York. Th e 
driver of the SUV was among 
those killed. Th e collision, which 
pushed the SUV on the rails by 
a few hundred feet, resulted in 
a fi re that engulfed the SUV and 
the front car of the commuter 
train. Th is is believed to be the 
most fatal crash in the history of 
Metro North.    
_________________________ 
One person was killed and 
four others were wounded dur-
ing a shooting incident on the 
night of Sunday, Feb. 1. Th e 
shooting took place in front of 
Wally’s Deli on Broadway near 
the corner of 135th Street.  Th e 
investigation continues as the 
police have yet to identify the 
shooter. Th ose injured were tak-
en to nearby hospital for treat-
ment. 
_________________________ 
Borough President Melinda 
Katz declared that that Jan. 30 
would offi  cially become Ste-
phen Stepanchev day in Queens 
in honor of his 100th birthday. 
Stepanchev is a famous poet 
who has published 12 books of 
poetry and is known as the fi rst 
poet laureate of Queens. 
He taught English at Queens 
College for 35 years before retire-
ment. Stepanchev is best known 
for his interesting narrative style 
and his ability to capture what it 
is like to be an immigrant. 
_________________________ 
Mayor Bill de Blasio an-
nounced that CUNY has won an 
$800,000 award from the U.S. De-
partment of Energy. Th e reward 
money will support the growth 
of solar dependent system that 
can supply cleaner emergency 
power as well energy storage 
during blackouts. Th e fund also 
ensures that the relationship 
between CUNY and NYC Solar 
Partnership continues.
_________________________ 
COMPILED BY 
SIVANNA SHUSTERMAN
N e w s  B r i e f s
De Blasio delivers annual address at Mason Hall
BY SIVANNA SHUSTERMAN
STAFF WRITER
Th e Offi  ce of Student Life host-
ed the annual Baruch Winter Car-
nival on Feb. 5. A tremendous por-
tion of the Baruch College student 
community came to have some 
fun and enjoy everything the event 
had to off er
Th e carnival off ered many dif-
ferent forms of entertainment. 
Classic carnival games like skee-
ball had students lining up to play. 
Th ere was a human-sized game of 
operation where a few students 
were trying intensely to win, and 
games of basketball and Knock 
Over the Fat Cats were also popu-
lar attractions at the event. One of, 
if not the most, popular attractions 
was the blow-up bouncy slide that 
students could enjoy. 
Many of the games off ered the 
chance to win stuff ed animals—
the carnival prize trademark. Staff  
from the Offi  ce of Student Life 
who manned each booth did so 
with great enthusiasm and made 
the experience more fun for all the 
students in attendance.
Th ere were also a few stations 
dedicated to everyone’s love of 
food. One station off ered a vari-
ety of diff erent cookies and coff ee 
for everyone to enjoy while they 
played games. Next to the cook-
ies-and-coff ee booth was a table 
for students to make their own 
s’mores. In between, there were 
also a few tables set up for the 
students to gather round and chat 
with friends. 
Th is event also presented a 
great opportunity for various 
clubs such as the softball team 
and Lexicon to advertise their 
clubs to the students. In light of 
the upcoming Battle of Lexing-
ton, a table was set where students 
could get a T-shirt in support of 
the event. 
Th e event was a widespread 
success where many students 
were able to come together to play, 
have fun and get to know each 
other even more. Th ese events 
are designed to give students a 
break from their regular classes 
and busy lives. 
Baruch hosts annual 
Winter Carnival in gym
New USG EVP confirmed
CONTINUED FROM THE FRONT PAGE
He went on to discuss the glar-
ing problems of inequality that face 
the city, from housing to income. 
“Over the past two years, I’ve spo-
ken about the need to take dead 
aim at the Tale of Two Cities, and 
about our vision for creating one 
New York, rising together ... a city 
where everyone has a shot at the 
middle class. And while we have so 
much more work to do, 2014 was a 
year of great progress in our eff ort 
to address inequality and lift up 
our families.” 
Th e mayor then listed the myr-
iad accomplishments his admin-
istration achieved throughout the 
course of 2014, from universal Pre-
K to the IDNYC program, and even 
mentioned the consistently lower 
crime statistics. 
“All of these things will make 
our neighborhoods stronger—and 
make life in our city better for so 
many. But you can’t tap into the 
opportunities that New York has to 
off er if you can’t aff ord to actually 
live here.”
Th us began the bulk of the 
mayor’s speech, which dealt pri-
marily with housing inequality 
and the rising cost of living in New 
York City. 
“Nothing more clearly express-
es the inequality gap … the op-
portunity gap … than the soaring 
cost of housing.” He outlined the 
reasoning for the lack of aff ordable 
housing as a fault of zoning laws 
and developers looking only to “in-
crease their bottom line.” 
He outlined his administra-
tion’s approach to the problem in 
three steps: “First, we’re writing 
new rules … ones that mandate 
aff ordable housing as a condition 
of development in areas re-zoned 
for residential use. Second, we’ll 
do everything in our power to keep 
those who already have aff ordable 
housing in their homes. And third, 
since we only have so much land, 
we’ll create more aff ordable hous-
ing by literally building up … add-
ing density to appropriate parts of 
our city.”
Expounding on this point, de 
Blasio detailed the city’s housing 
plan that will add 80,000 new af-
fordable housing units by 2024. In 
addition, his administration plans 
to preserve over 120,000 units al-
ready in existence and to ensure 
that new zoning laws include af-
fordable housing, “not as an op-
tion, as a precondition.” 
He then spoke of specifi c places 
where the city plans to expand af-
fordable housing like Astoria Cove, 
Long Island City and Staten Is-
land. He also made note of a plan 
to move a 200-acre rail yard in 
Queens underground so the land 
could be built upon. 
From there, he spoke of oppor-
tunities and potential for places 
like the South Bronx and the Rock-
aways, in addition to other places 
aff ected by Hurricane Sandy. “For 
years, the conventional wisdom 
has been that certain neighbor-
hoods are doomed to isolation be-
cause of their geography.” 
He noted the importance of 
transportation and access for 
these communities, and used it as 
segue into his proposed citywide 
ferry service accessible via Me-
trocard. “New ferry rides will be 
priced the same as a MetroCard 
fare, so ferries will be as aff ordable 
to everyday New Yorkers as our 
subways and buses.”
Th e mayor then mentioned his 
plan to raise the minimum wage to 
$13, which many experts and pun-
dits agree will likely die in Albany 
before any real debate. Despite 
this, the mayor reiterated his com-
mitment to the middle class, while 
simultaneously affi  rming that he 
wanted to do what was best for 
businesses. 
“Creating more aff ordable 
housing; raising wages and ben-
efi ts; strengthening our neigh-
borhoods by better connecting 
them to jobs and opportunity – 
that is how we’ll take on the Tale 
of Two Cities.”
At the end of the speech, jour-
nalists and prominent people in 
politics alike took note of what the 
mayor conspicuously left absent 
from the address—policing and 
public education. Beyond what 
he mentioned of universal pre-
school, the mayor did not touch 
on the state of public education 
and charter schools, nor did he 
address the implementation of 
the common core. 
Even further, the mayor neglect-
ed to mention anything about the 
recent clashes between protestors 
and police. Nor did he mention the 
deliberate police slowdown follow-
ing said protests. Th e only mention 
he made of police was the reduc-
tion of crime in 2014. 
However, de Blasio did end op-
timistically, and did not claim to 
speak of anything more than the 
issues of population, growth and 
expansion. He ended optimisti-
cally: “We have something special, 
something unique: an idea at our 
core—a promise—that ours is a city 
… for everyone.  We are charged in 
our time with the sacred duty of 
keeping that promise … and we will 
not sit idle in the face of crisis.”
CALVIN RONG | THE TICKER
Students enjoyed an enlarged version of Jenga and several other board games.
CONTINUED FROM FRONT PAGE
Th e committee is now working 
to fi nd a replacement for Veronica 
Gavryushenko, who tendered her 
resignation as USG secretary at a 
winter meeting shortly after Har-
ris vacated his own seat.
“It’s not been ideal,” said USG 
President Connor Levens regard-
ing two members of his executive 
board resigning. “But things pop 
up, and I respect that.”
Levens, along with the rest of 
the board, including Gavryushen-
ko, comprised the search commit-
tee that reached out to Sourbis, 
and Representative Senator Dan-
iel Dornbaum submitted the “re-
quired documents” to the search 
committee in order to be consid-
ered for the position.
“I thought it was very im-
portant to have someone in the 
[position] to have knowledge of 
all the committees,” said Dorn-
baum, who in addition to being 
involved with several USG com-
mittees is working on amending 
the USG constitution. “I worked 
with Annie [Sourbis] last year on a 
couple of projects ... I have com-
plete faith that she’s going to do a 
hell of a job.”
During another winter meet-
ing of USG, Dornbaum and 
Sourbis were asked questions 
in front of the senate. Based on 
the results of that meeting and 
some deliberation, the search 
committee nominated Sour-
bis for the position, which the 
senate confi rmed.
Running on two previous 
campaigns, Sourbis was a USG 
member for 2012-2013, served as 
a representative senator for 2013-
2014 and was on the USG board of 
directors for Fall 2014. 
She cited her experience as 
a senator with event planning, 
working with academic aff airs 
and the athletics department as 
well as her relationship with Lev-
ens as relevant experience for her 
new position. 
Levens and Sourbis worked 
closely on the second edition of 
Th e Undergrad Survival Guide 
and facilitated the addition of 
200 electrical outlets installed on 
library tables.
“Th e fi rst couple of weeks have 
been a little bit hectic,” Sourbis 
continued. “From there, I think 
it’s going to be much smoother.”
“We’re going to continue to 
do what this team has done … I 
[just] want to see it go a little more 
… [to] fi nish [the semester] at 
the top.”
Baruch USG’s search com-
mittee hopes to have a nomina-
tion for the vacant secretary po-
sition by the Tuesday, Feb. 10, 
meeting.
HAI YU | THE TICKER
Sourbis will be serving as USG’s EVP 
for the remainder of the semester.
“Over the past two years, I’ve spoken about 
the need to take dead aim at the Tale of Two Cities, 
and about our vision for creating 
one New York, rising together.”
COURTESY OF THE OFFICE OF THE MAYOR
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BY STEVIE BORRELLO
SENIOR STAFF WRITER
Pathways has caused a com-
motion for the past few years, with 
protests, national petitions even 
lawsuits, as faculty and adminis-
tration butted heads over the prob-
lems that would occur with the im-
plementation of the program. 
While Pathways has been in 
place for over a year now, the con-
versation is not over and illustrates 
a theme colleges across the nation 
must face—determining the roles 
of faculty and administration in 
governing higher education.
Th e recent publication of Wil-
liam G. Bowen and Eugene M. 
Tobin’s book, Locus of Authority: 
Th e Evolution of Faculty Roles in 
the Governance of Higher Educa-
tion, has caused this issue to be 
the main topic of debate for col-
lege institutions with the spotlight 
on CUNY. Bowen and Tobin use 
Pathways as a case study to see 
how administration and faculty 
handled the implementation of 
the program. Th ey endorse the 
program and the eff orts made by 
the administration.
Alexandra Logue, the previous 
CUNY executive vice chancellor 
and provost, led the Pathways proj-
ect and had responded to Bowen 
and Tobin’s book in an article in 
Th e Chronicle of Higher Education. 
While commending the work and 
research that went into the cre-
ation of Pathways, Logue touched 
lightly on some of the complica-
tions that were encountered due to 
faculty dissatisfaction.
Pathways has drawn heavy 
criticism from CUNY faculty and 
students since the beginning of the 
project in 2010. Th e main criticism 
of Pathways was that the 30-credit 
core curriculum, along with the 
additional 12 credits of college 
option at the senior colleges, was 
eliminating many of the general 
education requirements from 
CUNY schools that allow students 
a better-rounded and more com-
petitive education. It was also ar-
gued that students would not have 
the opportunity to be exposed to 
courses and subjects if they just 
followed the courses in their major.
“For example,” said Dr. Ter-
rence Martell, chair of the univer-
sity faculty senate and professor at 
Baruch College, “at Baruch, we had 
a tier three minor, which I thought 
was an important part of the learn-
ing experience that made our stu-
dents competitive in this world.”
Th e tier three minor was no lon-
ger required when Pathways was 
implemented and was replaced 
by the core curriculum that has 
over 2,400 courses to choose from, 
which Martell explained could 
cause an unintended problem in 
the students’ course curriculums.
“A student has a great deal of 
fl exibility as to which courses to 
choose. Th at ultimate combination 
is a number that is huge, which, in 
my humble opinion, would pro-
duce much more heterogeneity 
and make it much more diffi  cult 
when students arrive at Baruch 
and then try to fi t in to where we 
are. Th ey are going to be severely 
challenged to do that” due to the 
lack of uniformity in the courses 
toward their desired major.
Logue stated in an email inter-
view that the curriculum was not 
solely determined by central ad-
ministration, and “for a course to 
be in the Pathways Common Core 
it must be reviewed and approved 
by not only the faculty at an indi-
vidual college but also by a CUNY-
wide committee of experienced, 
tenured faculty.” One of the faculty 
grievances was that they had no 
voice in the decision and limita-
tions on the required courses. 
“Colleges have a great deal of 
fl exibility as to what they require 
for the Common Core and the 
college option,” Logue continued. 
However, Martell explained that 
many of the college faculty com-
mittees charged with curriculum 
revisions were not used at all. 
While Logue wrote in her arti-
cle and stated in the interview that 
central administration “used every 
means of communication that was 
available to us” to keep the faculty 
informed and participatory in the 
process, the faculty did not feel 
that the administration was listen-
ing to its comments toward chang-
ing the requirements, so it did not 
hurt the most important group in 
this debacle—the students.
“Th ere was ample opportunity, 
ample opportunity, to reach the 
compromises that would have, in 
my view, minimized the confl ict 
between the faculty and the ad-
ministration, and benefi tted the 
students,” said Martell.
Pathways has only been active 
for three semesters, so it is still too 
soon to determine if it has a det-
rimental impact on the students’ 
degrees. But the actions by admin-
istration and faculty in the years 
leading up to implementation and 
the time after has illustrated the 
diffi  culty in the roles and responsi-
bilities of an administration and a 
faculty in deciding the educational 
requirements of the students. 
Th e inability to decipher these 
roles can have “some intended 
consequences, one of which is sig-
nifi cant morale problem on behalf 
of faculty,” said Martell. 
However, it can also “have sig-
nifi cant unintended consequenc-
es,” as he explained the negative 
impact on students due to the fac-
ulty and administration’s inability 
to agree and resolve the confl ict. 
Pathways continues to get criticism
Opinions
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Th e fi rst day of class for many Baruch College students was ordi-
nary—redundant and unproductive overall. In adherence to an unwrit-
ten rule, a majority of professors spend the fi rst day going through the 
syllabus and general information about being a student at Baruch. Th is 
practice, given that the course information should be available on the 
Blackboard website before classes start, is largely unnecessary. 
Th e modus operandi for fi rst-day class for most courses involves the 
instructor reciting general course instructions and the syllabus word 
for word from a multi-page document any high school graduate may be 
expected to understand without professorial assistance. Some profes-
sors also utilize the fi rst class to speak about projects and term papers 
due later in the semester, to disseminate information they will reiterate 
as the semester progresses. As such, only a few classes actually engage 
in real teaching-learning practices on the fi rst day.
Th is practice is clearly dispensable. First, students can read the sylla-
bus in the comfort of their homes and dorms, buy the books, download 
readings and come to the fi rst class prepared to learn. Secondly, engag-
ing students in a conversation is a better icebreaker than having them 
stand up and recite a resume pitch that not everybody in the classroom, 
the professor included, is going to remember. 
Although these issues seem to be pedestrian observations, an un-
derlying concern is how uncomfortable, even in 2015, our educators are 
with integrating technology in the classroom. Some professors choose 
to forgo utilizing the Blackboard website entirely. Despite its limita-
tions, Blackboard provides a singular platform to manage multiple 
courses, an opportunity that goes completely wasted for some instruc-
tors. And there are other instructors who adopt Blackboard after a week 
or two into a semester when the website can be used to disseminate 
course-related information even before the beginning of the semester. 
Th ese concerns notwithstanding, some professors use Blackboard to 
establish contact with prospective students so that real coursework can 
begin the fi rst day of class. 
While we do not intend to denigrate the eff ort instructors put into 
their courses regardless of their use of classroom technology, we be-
lieve incorporating online tools in college education is more refl ective 
of the time we live in. Baruch graduates are entering an increasingly 
technology-driven labor market, and online course engagements will 
prepare, if not train, these students for the current work environment. 
Instead of applying 75-minute classroom sessions to cosmetic ef-
fects, instructors could encourage a rigorous semester by starting on 
a discursive note. 
FROM THE EDITORIAL BOARD
First classes should pick up the 
educational pace at Baruch
JERMY FRANCISCO I THE TICKER
Last Sunday, millions of Amer-icans sat down to watch Su-per Bowl 49. Concussions 
from gruesome hits fl ew left and 
right as families gathered around 
the TV and grew a little closer 
together. 
If there is one thing that is cer-
tain during days like these, it is that, 
as a culture, we are thick-skinned, 
except, of course, when it comes 
to actually seeing skin. Th at is, we 
suddenly are unable to witness the 
naked human form. 
While blood sports like this 
not only fail to off end us but are 
also televised around the world, 
it seems bizarre that the most ba-
sic human form itself still man-
ages to cause uproar every time it is 
seen uncensored.
It is no secret that we, as a cul-
ture, have been desensitized to cer-
tain themes for quite a while. How-
ever, full-frontal nudity has never 
quite enjoyed that treatment. 
Th is was never more apparent 
than in 2004, when perhaps one 
of the greatest Super Bowls ever 
played was upstaged by a split-sec-
ond Janet Jackson “wardrobe mal-
function” during halftime. 
A split-second considered so 
off ensive by some that it caused a 
nationwide blacklist of Jackson and 
called into question our national 
morality. A decade has now passed 
since that fi asco, but it is hard to tell 
if we have eased up since then, or if 
we are still as prude as ever.
In 2013, the Parents Televi-
sion Council released a study 
claiming that 70 percent of the 
nudity that was shown on televi-
sion was shown on TV-PG-rated 
programming. 
In addition, 88 percent of the 
shows that showed partial or ob-
scured nudity were broadcast dur-
ing what is considered as prime-
time. Nudity does indeed seem to 
be gaining more and more atten-
tion in the media, but does that 
mean we are actually getting any 
closer to accepting it? 
Television ratings have been 
plummeting across the board for 
the past few years now, and this 
increase in what is considered 
“edgier” content seems to be more 
of a ploy for ratings rather than any 
signifi cant cultural movement.
But why is it that seeing a naked 
body seems to off end us so much 
more than watching a live concus-
sion, an athlete breaking bones or 
two UFC fi ghters going at it? 
Th e taboos that surround nudity 
range from reasons such as religion 
and morality to wanting to protect 
young children. 
However, a more apparent rea-
son is probably the fact that nudity 
is simply embarrassing for some 
people. It can serve as a reminder 
of something they would rather 
keep out of mind. 
Whether it is insecurity about 
their own body or whether it re-
minds them of their animalistic na-
ture, the idea of exposing it all for 
people makes us uncomfortable. 
For a very long time, humans 
have been conditioned to view na-
kedness as a shameful act. It may 
have been something you enjoyed 
as a child, but as you grew older, 
you were taught to cover up and 
keep to yourself. If you do the op-
posite, you are viewed as promis-
cuous and degenerate. 
Look at the supposed moral 
outrage that occurs whenever a 
celebrity releases a new sex tape or 
does a risque pose for a magazine 
cover. Th e clamor that occurred 
when Kim Kardashian bared her 
bottom for Paper magazine’s 2014 
winter issue was enough to over-
shadow any actual news story that 
took place.
Concerned parents worried 
about their children being ex-
posed to a never-ending stream 
of lewd imagery can put your 
fears to rest. Th e idea of being 
ashamed of your bare form is not 
established at birth, rather it is 
something that is picked up along 
your life. 
It seems like that form of con-
ditioning is here to stay for a while. 
Recent instances of even partial 
nudity in the media have been 
met with very mixed responses. 
Not only does America still seem 
to view the uncovered body as 
a taboo subject, it also does not 
seem to be in any rush to change 
that outlook.
-Gabriel Marrero
Corporate Communication ’16
Nudity taboo refl ects own insecurities
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It is 2015, and the MTA wants to take additional precautions to ensure subway rider safety. 
To accomplish this task, the MTA 
started installing hidden cam-
eras disguised as urbanized pipes 
within stations with the highest 
crime rates. 
To the average subway rider, 
the cameras that record infor-
mation stream in real time are 
unnoticeable. 
Currently there are over 4,500 
cameras within the subway sys-
tem. Do New Yorkers want to be 
watched as they trek across the 
city? Is it justifi ed for the govern-
ment to monitor their citizens? 
What about privacy?
Th e government should take 
extra precautions, even if per-
sonal privacy is sacrifi ced. Th ere 
is an old saying: “Better safe than 
sorry.” In the worst-case scenario, 
terrorists may want to target the 
subway system that connects the 
city. With these cameras, the New 
York Police Department will be 
able to act promptly and hopefully 
thwart attacks.  
“Th ese add something diff erent 
because the perpetrator isn’t look-
ing for it because he doesn’t know 
what to look for,” said Robert McC-
rie, a professor at John Jay College 
of Criminal Justice’s Department of 
Security, Fire and Emergency Man-
agement, to the New York Post. 
Recall the recent fatal shoot-
ing of NYPD offi  cers Wenjian Liu 
and Rafael Ramos. Th e perpetrator 
stormed into the nearest subway 
station before committing suicide. 
In this whole ordeal, there were 
some questions about what hap-
pened between the time he shot 
the offi  cers and then himself. Sub-
way cameras would have given the 
NYPD the opportunity to piece to-
gether the whole story instead of 
relying on witness testimonies.   
Th en, there is the example of the 
NSA, from where Edward Snowden 
revealed some of the most det-
rimental secrets of government 
spying. Th e most absurd news re-
vealed that the government tapped 
the phone of foreign allies and 
monitored online games like World 
of Warcraft. 
Surely, these are invasions of 
privacy, but if the government 
strongly believes terrorists who 
threaten the United States could 
be communicating in online games 
or possibly speaking with foreign 
leaders, then by all means, the 
government should spy.  
New Yorkers need to realize we 
live in the year 2015. More cameras 
only serve to protect the public in 
lieu of increased threats from ter-
rorists and other criminals. It is 
time to give up some privacy. New 
Yorkers really should not be op-
posed to the cameras unless they 
have something to hide. In other 
words, would you not like to have 
the luxury of knowing that authori-
ties can have information to pre-
vent crimes before they happen?  
-Kevin Young
Corporate Communication ’16
Public safety trumps privacy concerns
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With numerous cases of measles surfacing around the country, the 
call for parents to immunize their children arises once again. For a mat-
ter so important only when the media grabs hold of a new outbreak sto-
ry does the issue garner national attention. And it is the media’s fault.
Th e main party dissuading Americans from vaccinating children 
purports that one discredited scientifi c study linking autism and vac-
cinations outweighs all other research. Th is group is given an equal say 
in a media-facilitated debate because celebrities like Jenny McCarthy 
allow for sensational stories and headlines.
Likewise, some politicians use their clout to argue that the right to 
choose overrides any public health concern for mandating vaccines.
As a country, we need to step outside of all this. Celebrities should 
not be given the same weight as scientists in a scientifi c discussion, and 
neither should politicians. 
While the media perpetuates a dangerous situation, it is the respon-
sibility of an informed public to not allow unqualifi ed parties to inter-
fere in an issue of public health. And it is also the responsibility of an 
informed public to not allow the issue to fall to the wayside of the news 
cycle once again. 
Vaccination debate is media’s doing
For some reason, as a culture, we enjoy physical brutality while a naked body is considered outrageous. 
Of the woeful realities of American politics in recent years, one of the most un-
fortunate has to be the state of the 
Democratic Party. 
In its current form, it seems 
meek, indecisive and utterly tooth-
less. Its national platform consists 
of a handful of warmed-over lib-
eral policies, rarely agreed upon in 
their totality and often abandoned 
at the slightest sign of resistance. 
Th e fact that a watered-down pell-
mell of health care initiatives pass-
es for the Democrats’ crowning 
achievement in recent years seems 
an emphatic proof that the party 
has lost its way.
Yet, despite this sad reality, 
last month saw three aggressively 
progressive speeches by big name 
Democrats in the United States.
President Barack Obama gave 
his second-to-last State of the 
Union address, in which he put 
forward a fairly liberal agenda en-
titled “middle-class economics.” 
Defi ant in the face of electoral de-
feat last November, he called for 
everything from an increase in the 
minimum wage to making com-
munity college free. 
Gov. Andrew Cuomo deliv-
ered a combined State of the 
State address and budget pro-
posal, in which he outlined an 
agenda for New York focused on 
development. 
In just a few months, Cuomo 
went from shaking off  criticism 
from his political left wing to pro-
posing broadband expansion and 
greater infrastructural investment 
across the state. 
And fi nally, Mayor Bill de Blasio 
delivered his State of the City ad-
dress on Feb. 3. No doubt he kept 
his suddenly-more-progressive 
party fellows in mind as he pre-
pared this speech. 
In it, he detailed an agenda that 
fed upon earlier successes and set 
forward plans that are every bit as 
progressive as they are bold.
De Blasio said that his main 
target this year will be the soaring 
cost of living in New York City, an 
issue that he rightfully claims is the 
main issue hurting New Yorkers. 
After singling out cold-blooded 
real estate developers and preda-
tory landlords, he put forward a 
roadmap of policies that portrays 
the progressive solution as the 
only solution. 
For instance, de Blasio ad-
dressed gentrifi cation in the city. 
Th ough threading a needle by con-
sciously avoiding judgment on it, 
he pledged a direction confronta-
tion with its worst excesses. Real 
estate developers—practically 
untouchable under the Bloom-
berg administration—were singled 
out due to their focus on build-
ing luxury condos over aff ordable 
housing. For a fl eeting moment, 
it seemed that none of the power 
players in New York’s real estate 
industry were safe.
Finally, de Blasio made a point 
of mentioning the more disad-
vantaged residents of New York. 
Th is included the city’s homeless, 
whose chronic homelessness will 
terminate “by the end of the year.” 
Th en came the elderly and the 
artists, who survive on low and of-
ten fi xed incomes. 
Next came the residents of the 
Rockaways and Red Hook, who 
suff ered the worst eff ects of Hurri-
cane Sandy and continue to suff er 
from geographical isolation. 
De Blasio seemed to rattle off  
the names of groups that seemed 
in the shadows for decades. Th e 
message seemed clear: anyone 
who felt forgotten in the rising real 
estate values and increased polar-
ization of previous years now has 
an advocate.
De Blasio felt emboldened 
enough to make these sweeping 
promises because of a record of 
success that he was not shy about. 
His much-vaunted universal 
Pre-K program comes to life. Mu-
nicipal IDs for undocumented res-
idents are a reality. And previous 
investments are beginning to spur 
economic activity in everything 
from the city tech industry to the 
Brooklyn Navy Yard. After a solid 
year of frenetic activities, many of 
de Blasio’s policies are beginning 
to bear fruit.
And perhaps the most conse-
quential aspect of all these devel-
opments is that de Blasio has re-
mained unapologetically progres-
sive. His policies were major state 
investments of capital, resources 
and political faith in a series of 
experiments. Th ese were experi-
ments that de Blasio staked his 
popularity on, and now he appears 
to be living up to expectations.
Attacks on him do not appear 
to be sticking either. Arguably his 
strongest confrontation to date, 
his kerfuffl  e with the NYPD late 
last year ended with opinion polls 
indicating that the department 
emerged worse for wear. 
For other Democrats, this dis-
play of aggressive liberalism is a 
breath of fresh air. At least one 
Democrat continues to carry the 
progressive standard. Wheth-
er this is a second wind for the 
Democrats or simply an island 
of success in a sea of failures will 
be revealed in time, but at least 
in our corner of the country, the 
progressive ideal is being held by 
our mayor.
-Mikhail Relushchin
Political Science ’16
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Bill de Blasio a progressive juggernaut
Within one week, the fun-damentals of the New York state Assembly in 
Albany have been shaken, seem-
ingly like never before, by the fall 
of Democratic Assembly leader 
Sheldon Silver.
Indicted and under criminal 
investigation, Silver, fi rst elected to 
the assembly in 1976, abandoned 
the post of speaker for party unity 
and for time to devote to his de-
fense. Already, he has taken leave 
from his law fi rm.
Silver is not a quitter. He grew 
up in the mean streets of the im-
migrant-heavy Lower East Side. 
He maintains his innocence as he 
faces federal charges brought by 
the crusading Preet Bharara, the 
U.S. attorney for the Southern Dis-
trict of New York. 
Th e former speaker has a face 
that looks as though it has been 
carved into the granite of the 
Catskills, for under stress, he pre-
serves an air of stony silence, as he 
inwardly withdraws into a Clause-
witzian dialogue in the best means 
to emerge victorious and vindicat-
ed; he also seeks the comfort of his 
Orthodox Judaism.
His crumbling reputation could 
not come at a worse time for Gov. 
Andrew Cuomo and Mayor Bill 
de Blasio; Silver’s “disgrace” puts 
in jeopardy a reform agenda—as 
well as the “three men in a room:” 
Cuomo, Silvers and Senate Major-
ity Leader Dean Skelos—that has 
long determined the fate of the 
state’s 19 million inhabitants. Sil-
ver’s loss of rank comes close to 
fi nalizing the 2016 budget, a plank 
in Cuomo’s good governance.
Silver is accused of undeclared 
accumulation of at least $4 million 
in fees and referrals for work he 
did not do, among other charges. 
What is less surprising is the cho-
rus of fury and hypocrisy that has 
gradually increased in intensity as 
the aff air plays out. It is a Captain 
Reynaud moment of shock, shock 
as the money keeps fl owing into 
the pockets of elected offi  cials in 
the age of “legalized bribery” that 
has been given a new coat of paint 
by the Supreme Court’s decision 
on money as a form of free speech.
Th e notion that outside fund-
ing—in no way—corrupts a brick-
and mortar belief of political life 
confounds. Perhaps in political 
science classes where students 
read George Washington Plunkitt 
of Tammany Hall’s pithy saying 
is still read today is Plunkitt’s fi ne 
line between “good” and “bad” 
corruption still appreciated.
More pointedly is former Gov. 
David Paterson’s observation: “In 
the legal profession, people refer 
business all the time. And, theo-
retically, as a Speaker, you could 
do that as well.” 
Look at the medical profession 
and other occupations’ referrals 
and fees, which some call “kick-
backs.” Th is happens all the time. 
And yes, kickbacks can and do 
corrupt when enjoyed in excess, as 
our national political climate can 
bear witness.
It is not for nothing that our 
age is compared to the age of rob-
ber barons. As the saga of former 
majority speaker Joseph Bruno—
initially convicted but then let off  
on serious charges of corruption, 
mail and wire fraud—shows, Sil-
ver’s case is just another example 
of the business-as-usual climate of 
New York politics.
But Silver’s case does shed 
light on an accepted practice of 
fees and referrals, which may not 
prove a guilty charge depending 
on the skill of his lawyers. But that 
remains to be seen as this melo-
drama plays out.
-Robert Cambria
Journalism
Silver has fi ghting chance
Of the four vice-presidential senators in the USG, one of them is responsible 
for working with city, state, and 
congressional legislators to in-
form them of the needs of college 
students throughout the CUNY 
system. 
Th e vice-presidential senator 
who holds theses responsibilities 
at Baruch College is Abraham Al-
barracin, chair of the legislative 
aff airs committee.
On Friday, Feb. 13, this com-
mittee will be sending 20 stu-
dents to Albany to attend the an-
nual New York State Association of 
Black and Puerto Rican Legislators 
Caucus where they will meet and 
discuss some of Baruch’s legisla-
tive priorities with New York state 
Assembly members and New 
York state senators: an extremely 
important task.
To better align each student 
attending the trip with the pri-
orities of Baruch, Eric Lugo, the 
director of government rela-
tions, met with all 20 students to 
help inform them of how they 
should go about connecting 
with legislators.
In the past, conversations be-
tween students and legislators 
have generated positive views of 
Baruch with lawmakers. 
Th ese are people who vote on 
the budget. And, of course, the 
budget aff ects Baruch in a variety 
of ways. 
In 2013, Lugo worked to secure 
funding for the Lawrence and Eris 
Field Building (on 17 Lexington 
Ave.), which helped streamline 
and move the renovation of the 
building ahead.
Th e conversations students 
will have with legislators over the 
weekend are critical.
We wish them the best of luck 
with what they are trying to ac-
complish, and we will report any 
news that we hear when they re-
turn from Albany.
We hope that this column helps 
inform people of some of the leg-
islative items that the USG will be 
taking up in Albany with members 
of New York state government 
this weekend. 
Our weekly meetings are held 
on Tuesdays at 5:30 p.m. in VC 
3-270, located next to the local el-
evators behind the Club Suite.
As always, if you are interested 
in learning more about USG or 
would like to hear our thoughts 
on something in our next col-
umn, please reach out to us in 
our offi  ce at VC 3-275 or email 
me directly.
Connor Levens is the president of 
Baruch USG. He may be reached at 
connor.levens@usgbaruch.com.
US relations realign under ObamaStudents will talk with 
legislators in Albany 
Major events concerning foreign policy such as global alliances, trade 
deals and international political 
shifts have created an entirely new 
landscape from the international 
environment of 2001, 2003 and 
even 2010. 
Under President Barack 
Obama’s administration in partic-
ular, we have seen a huge refocus-
ing of energy and resources from 
the aggressive realism of former 
President George W. Bush’s ad-
ministration to the new interna-
tional “civil society” that the ad-
ministration today champions. 
Th is idea was exemplifi ed in 
Obama’s presidential visit to India 
on Jan. 25. Invited by the newly 
elected Prime Minister of India 
Narendra Modi, Obama broke 
new ground in U.S.-India relations 
by announcing new U.S.-India 
nuclear power deals wherein U.S. 
companies would start supplying 
India with more infrastructure and 
nuclear power. 
Also, talks on trade agree-
ments and the critical issue of 
environmental regulation, an 
issue Obama’s Nov. 12 joint an-
nouncement with Chinese Presi-
dent Xi Jinping addressed, were 
touched upon. Global environ-
mental awareness takes its place 
in politics.
Th ese are important interna-
tional steps that serve not only to 
achieve the purposes that these 
foreign policy initiatives hope to 
accomplish but also to strength-
en and repair the relations the 
United States has damaged, es-
pecially in the typically maligned 
regions of the Middle East and 
South Asia. 
One signifi cant case of new 
ground being broken on former-
ly strained relations is Iran. Af-
ter the term of former President 
Mahmoud Ahmadinejad expired, 
his successor Hassan Rouhani 
has proved to be a more mod-
erate alternative to the radical 
Ahmadinejad. 
So far, Obama has found com-
mon ground to negotiate the de-
escalation of Iran’s nuclear pro-
gram and commonalities for fi ght-
ing the Islamic State. 
While this is not the most ami-
cable of relationships, it shows the 
Obama administration’s willing-
ness to move beyond the ideology-
based foreign policy of previous 
administrations and the desire to 
establish lasting peace: a goal, in 
theory, all could get behind.
Concerning the Middle East, of 
course, some relationships have 
eroded. Despite the Obamas’ ap-
pearance in Saudi Arabia to greet 
King Salman bin Abdulaziz al-Saud 
after the death of his brother King 
Abdullah bin Abdulaziz al-Saud 
on Jan. 23, the relations between 
the two countries may be strained, 
as many in the United States im-
plore the president to raise hu-
man rights issues with the new 
Saudi king. 
Also, Israeli Prime Minister 
Benjamin Netanyahu’s recent 
snub of Obama after he accept-
ed Speaker of the House John 
Boehner’s invitation to address a 
joint session of Congress in March 
has put a damper on U.S.-Israel 
relations in recent days. Netan-
yahu did not plan to meet with 
the president. 
Strained U.S.-Israel relations 
have also sprouted from the talks 
between Obama and Rouhani, 
which Israel sees as a ploy by 
Iran to buy more time to build its 
nuclear program. 
In contrast, the Obama admin-
istration has repeatedly stressed 
the importance of the talks as a 
step in the right direction. More-
over, in his State of the Union ad-
dress, Obama threatened to veto 
any attempt by Congress to impose 
further sanctions on Iran while ne-
gotiations are still underway, see-
ing further measures against Iran 
to be “unwise.” Whether these 
measures taken by the Obama ad-
ministration will bear any fruit re-
mains to be seen but is something 
to watch.
One recent development is 
quite interesting. During the 2012 
presidential election, Republi-
can candidate Mitt Romney was 
slammed by the Obama campaign 
and the media in general for what, 
at the time, sounded like an anti-
quated, naive statement on global 
aff airs. “[Russia] is a geopolitical 
foe … and Iran is the greatest na-
tional security threat we face. 
Russia does continue to battle us 
in the U.N. time and time again. 
I have clear eyes on this. I’m not 
going to wear rose-colored glass-
es when it comes to Russia or 
Mr. Putin.” 
Th ere are some situations in 
the political world when predic-
tions or foreboding actually come 
to fruition; yet, none would have 
thought Romney a soothsayer. 
It is very important, both for the 
president and the U.S. intelligence 
community, to watch Vladimir Pu-
tin’s actions in the Middle East as 
they may have residual eff ects on 
Obama’s attempts to mend U.S. re-
lations in the region.
MICHAEL ROACH
THE POLITICKER
CONNOR LEVENS
FRONT&CENTER
The New York City mayor pushes liberal policies aggressively, acting when other Democrats scatter.
The conversations students will 
have with legislators over the 
weekend are critical for Baruch.
Business
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Th e European Central Bank has 
announced its plan to buy bonds 
in order to stimulate the eurozone 
economies. Th e move is meant to 
prevent risks of historically low in-
fl ation rates, including lower wages 
and price setting.
A recent press release from the 
European Central Bank stated that 
the council plans an expansion of 
its asset purchase program. 
Th e purchases are planned to 
last until September 2016, and the 
monthly asset purchases are said to 
amount to 60 billion euros ($69 bil-
lion), up to 1.1 trillion euros.
Experts in Frankfurt, Germany, 
believe that if the program was able 
to buy off  government debt from 
lenders, the cash could be used to 
boost borrowings, and the euro-
zone might fi nally exit its current 
period of stagnation.
“Th e ECB will buy bonds issued 
by euro area central governments, 
agencies and European institutions 
in the secondary market against 
central bank money, which the in-
stitutions that sold the securities 
can use to buy other assets and 
extend credit to the real economy,” 
according to the press release.
Th e move comes after recent 
news that the infl ation rates have 
dropped to almost 2 percent. 
Sources anticipate the infl ation rate 
to drop below 2 percent and then 
rise back up as the economies ad-
just to low oil prices (the estimates 
for prices in March have been set-
tled at $44.45). 
According to the press release, 
“Asset purchases provide mon-
etary stimulus to the economy … 
Th ey further ease monetary and fi -
nancial conditions, making access 
to fi nance cheaper for fi rms and 
households. Th is tends to support 
investment and consumption and 
ultimately contributes to a return of 
infl ation rates towards 2 percent.”
Th e authorities hope that the 
plan will increase infl ation rates, 
build up confi dence among inves-
tors and increase the eurozone’s 
exports and foster growth. Th e Eu-
ropean Central Bank will coordi-
nate all of the asset purchases.
Mario Draghi, president of the 
European Central Bank, promised 
that he would do anything to keep 
the euro afl oat and avoid defl ation. 
He stressed that the eff orts of the 
European Central Bank would not 
be enough to revive the economy, 
calling for members of the euro-
zone to pass reforms.
“What monetary policy can do 
is to create the basis for growth, but 
for growth to pick up you need in-
vestment, for investment you need 
confi dence, and for confi dence you 
need structural reforms. (…) the 
more [the governments] do, the 
more eff ective our monetary policy 
will be,” Draghi said.
Some authorities are not as 
confi dent in the attempts of the 
European Central Bank. Mark 
Carney, governor of the Bank of 
England, thinks that the stimulus 
package will not “solve the euro-
area’s economic ills and member 
states need to integrate more and 
loosen fi scal policy,” Bloomberg 
Business reported.
In his speech, Carney stated 
that the eff orts of the European 
Central Bank may not stop eco-
nomic stagnation from occurring, 
which Carney believes exists be-
cause, “in most respects, the cur-
rent construction of the euro area is 
not fi nished.”
He believes that the eurozone 
cannot recover without taking 
some risk, and if the eurozone was 
a single nation, its fi scal policies 
would be in a much better state 
than they currently are. Th is con-
cept is somewhat supported by 
Draghi, who said that the eff ort to 
uplift the economy should be col-
lective and coordinated by the eco-
nomic union.
Other experts believe that the 
low oil prices will keep the infl ation 
rates low, and without a raise in 
prices, there is no way of stopping 
a defl ation in the eurozone.
Th e eff ects of these eff orts on 
the U.S. economy are already vis-
ible. According to Reuters’ reports, 
a stimulus package from late Janu-
ary already boosted the American 
stocks. As a result, the indexes were 
able to post some gains.
“Th e increased stimulus mea-
sures from the ECB and elsewhere 
globally … may make it tougher 
for the [Federal Reserve] to move 
ahead with its own plan to start 
raising interest rates by mid-year,” 
Reuters also reported.
Th e Federal Reserve remains 
cautious when it comes to raising 
the infl ation rates. In a press re-
lease, the Federal Reserve stated 
that it is still trying to keep both 
the unemployment and infl ation 
rates low. Th e infl ation rate cur-
rently stands at 1.76 percent, low-
est since 1999, while unemploy-
ment reached a six-year low of 
5.6 percent.
Th e markets in the United States 
are also aff ected. With the weaken-
ing of the euro and strengthened 
American economy, companies 
selling their goods to Europe will 
lose profi ts. American investors are 
putting their money into the Euro-
pean stocks, mostly due to the fact 
that the declines in the euro are 
making stocks cheaper.
Th ere is also the possibility that, 
if the Federal Reserve decides to 
raise its interest rates, the dollar 
will see increases in value.
Others believe “cheaper energy 
will help boost consumer buying 
power,” Bloomberg News reported. 
Th e source also reported that the 
Federal Open Market Committee is 
confi dent in its ability to eventually 
raise the infl ation rate and decrease 
the unemployment levels.
While the current situation 
in the eurozone may have some 
benefi ts in the U.S. markets, 
further defl ation might push 
some of the recovering economies 
back into recession.
European Central Bank announces stimulus to fight inflation
Pepsi goes big on Super Bowl, investment reaches past $76 million
BY ELIZABETH DASH
CONTRIBUTING WRITER
Although it seems that a cold 
beer is a Super Bowl staple, Pep-
siCo. annually endures astronomi-
cal costs to ensure Pepsi is on the 
minds of all Americans during 
the big game.  
PepsiCo. not only owns top 
beverage brands such as Gatorade 
and Aquafi na, but is also the par-
ent company of the popular snack 
brand, Frito-Lay. 
Th e company advertises its 
products vigorously months prior 
to the Super Bowl, hoping the mar-
keting messages will fl ow seam-
lessly into their multimillion-dollar 
commercial showcase and halftime 
sponsorship during the broadcast. 
According to Kantar Media, Pepsi-
Co. has invested roughly $76.6 mil-
lion over the past fi ve years in their 
30-second Super Bowl ads alone. 
Bloomberg Business conducted 
an interview with Pepsi and Frito-
Lays Chief Marketing Offi  cers, Si-
mon Lowden and Ram Krishnan. 
Th e two explained that Pepsi’s goal 
was to develop a campaign that be-
gan months prior to the television 
broadcast.  
Th e campaign included strate-
gic marketing outlets, along with 
the ads themselves. Pepsi began 
the campaign the day after Th anks-
giving by staging numerous events, 
such as hometown concerts, hop-
ing to get the conversation of their 
campaign started. 
Th e segments of their campaign 
made available online for stream-
ing prior to the game totaled 54 
million views. 
Pepsi even created their own 
hashtag so consumers’ discussions 
of their advertising campaign could 
be linked around the country. 
Th eir #halftime concept would be 
used in social media posts talking 
about the performance during the 
period leading up to the live event. 
Th e web of social media discus-
sions and consumer interactions 
eventually lead up to the 30-second 
ad spot immediately before the 
halftime show. 
PepsiCo. has been sponsoring 
the halftime show for the past three 
years and will do so until their con-
tract expires at the end of 2016.  
Lowden and Krishnan went on 
to further explain that it is Pepsi’s 
responsibility to choose a per-
former to showcase, in collabora-
tion with the television network 
during halftime. 
Th ey choose a performer who 
they believe the company has a 
strong business relationship with 
already, or one who they think will 
in the future. Since Katy Perry has 
been a longtime promoter for the 
company, the two CMOs deemed it 
suitable to give her the gig.
Pepsi might sponsor the half-
time performance, but it is only the 
second biggest spender of Super 
Bowl advertising. 
Th e fi rst is Anheuser-Busch In-
Bev, the company that sells Bud-
weiser and Corona. Th e company 
has spent an estimated $146 mil-
lion during the past fi ve Super 
Bowls, a budget exceeding Pepsi’s 
by a substantial amount. 
Th e fi fth largest advertiser of 
the Super Bowl is Pepsi’s longtime 
competitor, Coca-Cola, which 
has spent $62.3 million on tele-
vision ads throughout the past 
fi ve years.
Although Coca-Cola and Pepsi 
had similar strategies to utilize 
social media and other platforms 
leading up to their television time, 
Pepsi’s larger investment was evi-
dent. Even their website’s homep-
age was full of all the hype sur-
rounding the Super Bowl and their 
part in it. 
NBC, the host television net-
work of this year’s Super Bowl, con-
cerned themselves with their com-
mercial sales, just as PepsiCo. con-
cerned themselves with marketing 
their merchandise.  
Th e network charged a hefty 
$4.5 million for each 30-second 
time slot during the Super Bowl and 
$4.4 million to companies purchas-
ing more than one advertisement. 
Since advertisements are how the 
network makes its revenue, it was 
imperative for NBC to select a stra-
tegic price that would generate a 
high profi t margin.
Since NBC sold out all avail-
able commercial time slots, their 
estimate total revenue for the 
whole broadcast could be above 
$360 million. 
Despite NBC’s success in fi lling 
all available spots, they were ap-
prehensive at fi rst about the slow 
rate of sales.  Compared to previous 
years, advertisers were more hesi-
tant to purchase their 30-seconds 
of ad time.  
Th is may have been a result of 
the increased purchase price, or 
just a result of marketers’ hesitation 
to invest in advertising in general.
NBC disclosed that by the end 
of the selling period, both new and 
returning advertisers were to be 
featured in the commercial breaks 
of this year’s game. 
Each year after all sales are fi nal, 
the network must continue to work 
on the television’s commercial 
broadcasts. Th e network tries to 
ensure that competing companies 
like Coca-Cola and Pepsi are kept 
separate in diff erent commercial 
breaks. Th is process is usually not 
completed until only hours prior 
to kickoff .
Although most people tune in to 
watch the two teams compete, mar-
keting executives tune in to witness 
the eff ects of their advertising.
Th is is the concept that PepsiCo. 
designed their campaign around. 
Aside from providing the network 
a generous sum to be featured in 
their broadcast, the company must 
invest even more to make those 
millions pay off . Th e commercial 
time slot is pointless unless the 
company puts it to good use. 
Th roughout the years compa-
nies like PepsiCo. have learned 
from experience and become more 
creative each year in an attempt to 
appeal to even more consumers.
WWW.YOUTUBE.COM
Pepsi’s Super Bowl advertising typically includes months of similar commercials leading up to the halftime show.
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Obama retracts proposal on college savings 529 plans reform
BY EDWIN MOREL
STAFF WRITER
President Barack Obama has re-
tracted his proposal that would end 
certain college savings plans. Th e 
decision to revoke this proposal 
came days after he was challenged 
by criticism from lawmakers and 
families.
Th e college savings 529 program 
provides tax advantages and poten-
tially other incentives that make it 
easier to save for college. Th ere are 
no income restrictions or limit to 
the number of plans, making it ac-
cessible for all kinds of families. 
With $1 trillion of accumulat-
ing student debt in America, this 
plan has served as one of the better 
means of saving for college. 
Obama’s proposal would have 
eliminated the ability of families 
to withdraw money tax-free from 
the savings plan. Th is elimination 
was a part of his pitch to strengthen 
the “middle-class economics,” as 
Obama called it. Th e idea would 
be to eliminate the outstanding tax 
benefi ts that the very wealthy re-
ceive in turn for more broad-based 
tax cuts for the middle class. 
As referenced in Th e New York 
Times, the proposal would consoli-
date six tuition tax breaks into two, 
for a net tax cut of $50 billion over 
10 years. Th e bulk of that expansion 
would go to the American Oppor-
tunity Tax Credit, a tuition credit 
created by the 2009 stimulus law 
and available even to families who 
earn too little to pay income tax. 
Supporters of the Obama pro-
posal used a 2012 government 
report to point out some of the 
discrepancies with the plan. Th ey 
noted that 80 percent of the tax 
benefi ts from the 529 plan are at-
tributed to households making 
above $150,000. Of that mark, 70 
percent of households make above 
$200,000. Th at is far from the range 
of what typically defi nes middle 
class households, which is any 
family making between $35,000 to 
$100,000. 
Th ey also pointed out that 
only 3 percent of Americans used 
it, and those families tended to be 
better off  fi nancially than those 
without the accounts. According to 
a 2012 Government Accountability 
Offi  ce report, families with an in-
come above $150,000 would see an 
average untaxed investments gain 
of $3,132. Th at is a signifi cantly bet-
ter gain than the average house-
hold making under $100,000, who 
saw approximately $600 in returns. 
White House offi  cials argued 
that Obama’s proposed tax credit 
expansion, which would expand 
the American Opportunity Tax 
Credit and make it permanent, 
would mean $2,500 more for 
school. Th is was overlooked given 
the massive impact of gutting 529 
plan accounts.
While it may be true that the col-
lege savings plan helps the rich, it 
has proved to be very resourceful 
for other families. According to the 
College Savings Foundation, fami-
lies with an income below $150,000 
hold more than 70 percent of the 
total number of accounts. 
Furthermore, families with 
an income below $50,000 own 10 
percent of the total accounts. On 
average, families contribute $175 
a month to their accounts. Th e 
Obama family had also engaged in 
the use of 529 plan to save for their 
daughters’ own college educations. 
In 2007, it was reported that they 
made a contribution of $240,000 
into the accounts. 
Without the accessibility of the 
529 plan, families would have to 
change the way they save for col-
lege, ultimately losing out on one 
of the more capable savings plans. 
Taking away this account would 
remove the tax advantage that 
wealthier families receive, but it 
does not yield better returns for the 
middle class nor solve the issue.
Th e president’s decision to drop 
his proposal comes with the retali-
ation of families and members of 
both parties. 
Republicans fi red back with the 
idea that they are better served to 
protect the middle class while fam-
ilies displayed futility in losing out 
on their savings. Democratic aides 
familiar with the situation said 
House of Representatives minority 
leader Nancy Pelosi had pressed 
senior administration offi  cials to 
drop the proposal as she fl ew with 
Obama on Air Force One from 
India to Saudi Arabia. 
Another top Democrat and the 
ranking member of the Budget 
Committee, Rep. Chris van Hol-
len, claimed, “Th is particular pro-
posal undercut the message that 
they were focused on helping the 
middle class.” 
Later in the interview he added, 
“Th e way it was designed–with no 
regard to income level or the size of 
the balance in a 529 plan account– 
hit everybody indiscriminately.”
Jared Bernstein, senior fel-
low at the Center on Budget and 
Policy Priorities and former eco-
nomic adviser to Vice President Joe 
Biden, was supportive of Obama’s 
plan and said, “I still thought it 
was smart fi scal policy because we 
shouldn’t subsidize spending that 
would occur anyway,” but like oth-
ers, agreed that the 529 plan was 
detrimental, claiming it was “like 
kicking a ball in your own goal.”
White House offi  cials put an end 
to the proposal, declaring, “We’re 
not going to ask Congress to pass 
the 529 plan provision so that they 
can instead focus on delivering a 
larger package of education tax re-
lief that has bipartisan support.” 
Th is will allow the president to 
“take a step back and look at the 
broader proposal to ensure that 
more middle-class families can 
get the college degree,” said White 
House spokesman Eric Schultz. 
Th e president looks to make two 
years of community college free 
and to propose nearly $50 billion 
in education tax reform.Th is would 
aim to simplify tax benefi ts and 
make college more aff ordable for 
middle-class families.
WWW.THEPUNDITPRESS.COM
Obama was facing heavy pressure from both Republican and Democrats on the issue of 529 plans.
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BY JOSEPH ESPOSITO
STAFF WRITER
Sixteen million children were 
on food stamps in 2014, accord-
ing to the U.S. Census Bureau. Th is 
number was up from 15.6 million 
the year before. 
Data released by the bureau 
on Jan. 28 showed that one in fi ve 
children in the United States rely 
on food stamps. Th e data was col-
lected in spring of 2014. 
Th e considerably high amount 
of people under the age of 18 
on food stamps, now known as 
the Supplemental Nutrition As-
sistance Program, is an indica-
tor that the economic recovery 
has had less eff ect on lower-class 
families. Th e current number of 
people on food stamps is higher 
than it was just before the 2008 
economic crisis. 
In 2007, there were 9 million 
children on food stamps, and the 
total number receiving SNAP as-
sistance was close to 26 million. 
Th is number steadily increased 
over the years and was reported 
last year to be at 46.5 million, ac-
cording to the U.S. Department of 
Agriculture, which oversees SNAP. 
Total spending on food stamps 
has been down. According to the 
Congressional Budget Offi  ce, the 
U.S. government spent $76 bil-
lion on SNAP last year, 8 percent 
less than the year before. Be-
fore this, spending had not gone 
down since the beginning of the 
fi nancial crisis. 
Data from the census also 
showed that there is an increase 
in children who come from a 
household with only a mother re-
lying on food stamps. Th is demo-
graphic makes up 47 percent of 
the total children dependent on 
food stamps. 
Last year, 27 percent of the chil-
dren in the United States came 
from single-parent homes, up 
from the 9 percent in 1960.
Th e number of children rely-
ing on food stamps from all types 
of households has increased ac-
cording to the Census Bureau’s 
data. Th e steepest increase came 
in the number of kids with two 
unmarried parents.
In general, data shows that the 
recovery has had little to no infl u-
ence on the economic outlook for 
lower-class families, whose num-
bers have only increased. Accord-
ing to analysis from a report by the 
Southern Education Foundation, 
roughly 51 percent of children 
came from low-income families 
in 2013.  
According to the report, these 
numbers have been increasing, 
as it read, “By 2006, the national 
rate was 42 percent, and after the 
Great Recession, the rate climbed 
in 2011 to 48 percent.” 
Kent McGuire, the president of 
the Southern Education Founda-
tion, told Th e Washington Post that 
the data reveals a “watershed mo-
ment” concerning poverty. 
According to McGuire, “We’ve 
had growing inequality in the 
country for many years. It did not 
happen overnight, but it’s steadily 
been happening.” Speaking on the 
government’s role in this issue, he 
said, “Government used to be a 
source of leadership and innova-
tion around issues of economic 
prosperity and upward mobility. 
Now we’re a country disinclined 
to invest in our young people.”
Republicans in the House of 
Representatives attempted to 
cut SNAP spending by $4 billion 
in 2013 but ended up compromis-
ing with Democrats, who agreed 
to cut $800 million from SNAP 
as part of a larger farming bill. 
Th is would cut benefi ts from 
an estimated 850,000 citizens 
on food stamps.
1 of 5 kids on food stampsPropelled by new iPhone model sales, 
Apple crushes fourth quarter forecasts
BY AMANDA ELSAYED
STAFF WRITER
With every release of a new 
product from Apple, the responses 
from both consumers and inves-
tors are expected to be outstand-
ing and provide the company with 
great success and high revenues. 
Th e release of the iPhone 6 and 
iPhone 6 Plus, along with an im-
proved version of the Mac, was 
no diff erent. 
In fact, it was the most suc-
cessful release of products that 
the company has ever seen. Con-
sumers are buying into a trend of 
having bigger screens, and though 
Apple had taken advantage of that 
slightly with the change in size 
between the iPhone 4 and the 
iPhone 5, that change was not sig-
nifi cant enough for consumers. It 
makes sense that news was buzz-
ing about these two new phones, 
mainly due to the dramatic 
size change. 
On Jan. 27, Apple released its 
fi rst quarter earnings report, and 
the results were groundbreaking. 
Th e company reported record 
revenue of $74.6 billion and a net 
profi t of $18 billion for the quarter. 
At this time last year, the revenue 
for the quarter was reported at 
$57.6 billion and the net profi t was 
$13.1 billion. 
EPS also increased by 48 per-
cent and is now $3.06. Along with 
these record dollar amounts, the 
number of iPhones sold during 
this quarter, 74.5 million units, was 
also a fi rst for the company. 
On Jan. 28, the day after the 
company reported its earnings, 
Apple’s shares rose 7.7 percent 
to $117.50 in early trading on the 
Nasdaq, according to Reuters. 
Apple CEO Tim Cook said this 
quarter was also a milestone for 
the company and, in a call with 
analysts, stated, “We had the high-
est number of customers new to 
iPhone last quarter than in any 
prior launch.” 
New customers typically tend to 
stay with Apple products once they 
purchase one, so this is extremely 
benefi cial for the company. 
Much of the company’s suc-
cess can be attributed to sales that 
took place overseas. Apple’s sales 
increased dramatically in China, 
with revenue totaling $16.1 billion 
for the quarter. Revenues from this 
country increased by 70 percent 
since last year, which was only 
$6.2 billion. 
Research analysts from Canalys 
fi rm reported that this surge of 
sales from China made Apple the 
biggest smartphone seller in the 
country, an important ranking to 
hold especially when Samsung, a 
huge competitor of the company, 
has such a strong presence in the 
country. China is obviously a huge 
staple in Apple’s success, and 
the company’s executives have 
acknowledged this and plan to 
act accordingly. 
Cook also announced that the 
company plans to open 25 new 
stores in China within the next 
two years.
For some, it may seem as 
though Apple is approaching a 
point where they may no longer 
be able to be innovative with their 
products. However, the company 
is already planning for the release 
of their next new item, the Apple 
Watch, which has been in prepa-
ration and design since 2010. Th e 
new watch will be released in April 
of this year. 
On a conference call with ana-
lysts, Cook stated, “Th e creativity 
and software innovation going on 
around Apple Watch is incred-
ibly exciting, and we can’t wait 
for our customers to experience 
them when Apple Watch becomes 
available.” 
Along with the obvious uses for 
a watch such as telling time and 
setting alarms, users will be able 
to listen to music, view incom-
ing messages, keep track of health 
progress and even pay for items 
when shopping with the com-
pany’s new Apple Pay feature. Ac-
cording to Cook, almost 750 banks 
have signed up to be compatible 
with Apple Pay. 
Th e watch will start at $349 for 
the standard model and can in-
crease depending on the type of 
band, with options such as leather 
or stainless steel, that the consum-
er wants to buy. 
With the signifi cant decrease 
in the number of iPads sold more 
recently, totaling about 22 percent, 
the Apple Watch may be able to 
further help the company off set 
that loss in revenue. 
Consumers and investors alike 
have optimistic feelings about 
Apple for the time being. As for the 
future fi nancials of the company, 
Apple provided some guidance 
for the next quarter, estimating 
“revenue between $52 billion and 
$55 billion, gross margin between 
38.5 percent and 39.5 percent and 
operating expenses between $5.4 
billion and $5.5 billion.” 
In 2014, the reported revenue 
in Q2 was $45.6 billion, so inves-
tors can see that the company is 
anticipating increases in revenue 
from year to year. 
With consumers still buying the 
new iPhones and even older mod-
els still, and the company off er-
ing new products such as thinner 
iPads and now the Apple Watch, 
the upcoming months look prom-
ising for the tech giant.
Rebecca Ray discusses CEO Challenge Survey at Zicklin Center
BY EDWIN MOREL
STAFF WRITER
On Th ursday, Feb. 5, the Rob-
ert Zicklin Center for Corporate 
Integrity hosted Rebecca Ray, ex-
ecutive vice president of the Orga-
nization for the Conference Board 
to explore the diff erent aspects of 
running a business faced by CEOs 
through studies compiled from a 
survey better known as the CEO 
Challenge. 
Since 1999, the Conference 
Board’s CEO Challenge survey has 
looked to identify the most critical 
challenges through CEOs, presi-
dents and chairs of companies 
around the world. 
Ray was astute to the subject of 
opportunity in the business world. 
She presented a slideshow and 
spoke about not only the problems 
faced by CEOs around the world 
but also the trends, strategies and 
leadership required to progress. 
Th e CEOs surveyed ranked hu-
man capital, innovation, customer 
relationships, operational excel-
lence and sustainability as the 
top fi ve long-term challenges that 
would drive business growth. Aside 
from sustainability, these chal-
lenges have become central around 
the globe, ranking in every region’s 
top-fi ve list. 
Regions diff ered in their chal-
lenges due to the state of the coun-
tries. Th e United States, for exam-
ple, does not look at innovation as 
a priority like Asia does. Ray men-
tioned that this is because in Asia, 
people believe that in order to pro-
vide the best service, you must cre-
ate the most compelling models, 
giving it a unique edge that makes 
it like no other. Th e challenge in 
the United States is more focused 
on government regulation because 
of policy and legislation that make 
it more diffi  cult to sustain a fl uid 
company.
Sustainability has become more 
relevant in the last couple of years, 
breaking top fi ve for the fi rst time 
since the company started con-
ducting these surveys. Th is is due in 
part to the time invested in building 
leaders, in which Ray proposed the 
question “How fast can we build 
a leader?” 
Companies look to do so in a 
matter of a year. She said this was 
not a good way to go about because 
“leadership is a lot like becoming 
who you are as a person. It’s some-
thing that takes time”.
Th e presentation on long-term 
challenges faced by CEOs was fol-
lowed by a presentation on the ma-
jor trends occurring in the micro 
business climates. Ray consolidat-
ed it into the “10 Big Picture Trend”.
One of the bigger trends is the 
hands-on approach that manag-
ers have been taking, embracing 
a culture of what Ray referred to 
as “character in action.” She men-
tioned companies looking not to 
expand rapidly but rather balanc-
ing out slow growth with opera-
tional excellence. 
With these big trends and chal-
lenges faced by CEOs, Ray revealed 
top fi ve strategies for each of the 
top fi ve challenges. Th e key points 
were to be innovative and to con-
nect with the customer. Th e idea is 
for the CEO to be more conscious 
with both the leadership and 
the culture. 
Ray enforced that for a company 
to see continual development there 
must be “tone at the top because 
engaged employees want to know 
they are at a company where they 
can grow and where they have 
respect.”
Along with challenges, a com-
pany and its CEO will come across 
many issues. Ray brought atten-
tion to that aspect of a business as 
well, highlighting the top 10 in all 
regions.
To no surprise, “changes in cus-
tomer behavior” was the only issue 
to be ranked in the top fi ve of all re-
gions. Th is is because some regions 
possess more mature economies, 
such as the United States, as op-
posed to other countries, which are 
emerging economies. 
Ray also presented the top 10 
strategies to become or remain 
high-performing organizations. 
Atop the list was the ability to cre-
ate a strong customer-focused 
culture, as this would make a com-
pany more agile in service. As she 
pointed out, developing a global 
mindset and ensuring diversity 
ranked low on the list. Th is came as 
a surprise given how essential it is 
to human capital practitioners who 
stress these as important factors to 
global success. 
Given that human capital was 
ranked as the biggest challenge, 
maybe the order of importance for 
strategies is subject to change in 
coming years. Th e ability to provide 
strategic alignment and agility was 
ranked high, which are two factors 
that will support the top challenges. 
Followed by that, the top 10 
strategies to profi tability were pre-
sented. Th e problem remains the 
slowing global growth and the ris-
ing cost levels. In ranking their top 
10 strategies to maintaining profi t, 
focusing on revenue growth was 
atop the list. Following that were 
launching new product and uti-
lizing innovation to increase effi  -
ciency. Cost containment seemed 
to be less of an issue for CEOs in 
managing profi tability. 
Th e ability of a company to be 
“agile” became more of a central 
focus in the event. Ray said CEOs 
must “design in a way that makes a 
company agile,” which is “diffi  cult 
to accomplish.”
Th e world is always changing 
and disruption will always occur, 
and unfortunately, there is no tell-
ing what will occur in the future, 
which is why Ray put so much em-
phasis on the ability to be an agile 
learner. She reiterated, “Top talent 
always has options,” and a career in 
business means you would have a 
“portfolio career.”
Ray advised, “You cannot let 
the churn of your employees deter-
mine your occupational capacity or 
else you won’t be competition.”
According to the survey results Ray shared, sustainability recently emerged as a long-term challenge for business leaders.
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McDonald’s CEO stepping down amid steadily declining global sales
BY STEVEN WEINER
CONTRIBUTING WRITER
McDonald’s, the world’s larg-
est hamburger fast-food chain, has 
had the opportunity to bring lovin’ 
to about 68 million customers 
across 119 countries since its cor-
poration was founded in 1955. 
However, the phrase “I’m lovin’ 
it” has not been an apt description 
of the company in the past few years 
as the burger chain has been going 
through a rough patch in global 
sales. As such, Don Th ompson, the 
company’s CEO, is leaving after less 
than three years on the job.
On taking over the reins as CEO 
in July 2012, Th ompson was faced 
with the challenge of adding to 
nine years of sale gains at estab-
lished restaurants. What McDon-
ald’s saw instead was a loss of profi t 
around the globe. Its most recent 
quarter ended with a 21-percent 
drop in global profi t. 
Th e quarter immediately af-
ter Th ompson started was bogged 
down by a problem with external 
pressures ranging from political 
and economic turmoil in Europe to 
food safety scares in China. 
Many customers decided they 
would avoid eating McDonald’s. 
Th is is when the company started 
to report a decline in same-store 
sales as it tried to hold on to its 
longtime customers who have 
made the burger joint a daily stop 
on their lunch break.
To counteract this, the compa-
ny tried making accommodations 
including off ering free coff ee, ex-
tending value menus and adding a 
made-to-order hamburger experi-
ence. It even tried to ease custom-
er’s nerves by explaining questions 
about the food through a survey. 
Its most recent scheme to at-
tract customers will take place from 
Feb. 2 to Feb. 14 and is called Pay 
With Lovin’. Th is will allow random 
customers to perform a charitable 
act the cashier tells them to do, like 
give their family members a group 
hug or call their mom in lieu of pay-
ing for their food. 
McDonald’s warned last week 
that business would be weak in 
the fi rst half of 2015. Th e profi t loss 
would result in a cut in construc-
tion budget to the lowest in more 
than fi ve years, meaning fewer res-
taurants in struggling markets. 
It seems that the company is 
bracing for a period of weak growth 
by pulling out of weaker markets.
Former CEO Steve Easterbrook 
is set to replace Th ompson, back 
for a second go at the job. Accord-
ing to a statement from the com-
pany, “Easterbrook led McDon-
ald’s digital initiatives and eff orts to 
boost menu innovation,” in his role 
as chief brand offi  cer. 
He also improved business in 
the United Kingdom. Although the 
company started to stall in the early 
2000s, Easterbrook was able to re-
focus on the idea of selling ham-
burgers once he took over as CEO 
in 2006. Easterbrook briefl y left the 
company in 2011. 
He went on to run two restau-
rant chains based in the United 
Kingdom: PizzaExpress, a chain 
which advertises its quality and 
freshness, and later, Wagamama, a 
pan-Asian chain modeled on Japa-
nese ramen bars. 
Easterbrook’s experience adapt-
ing to restaurants with unique op-
erating techniques and applying 
his own style of business marketing 
is surely needed at McDonald’s. His 
recent success in the United King-
dom makes him a top candidate for 
improving European-based sales.
Christopher Rowane, a portfo-
lio manager at Bahl and Gaynor 
Investment Counsel, which owns 
roughly a million shares of McDon-
ald’s, said Easterbrook is a logical 
choice for the job. 
“I think that it’s very fi tting that 
they’ve selected the chief brand 
offi  cer,” he said in a statement to 
Reuters. “Th is is really where we’re 
seeing a little bit of vacancy in Mc-
Donald’s. Th ey’re trying to really 
fi nd their brand to be able to drive 
same store sales growth.” Branding 
is a huge part of competing with the 
fast-food sector.
McDonald’s is faced with com-
petition from new fast-food chains 
that off er fresher food like Five 
Guys Burgers and Fries, Chipo-
tle Mexican Grill, ShakeShack and 
other smaller regional food outlets. 
Had customer’s interests in 
foods stayed the same throughout 
the decades, McDonald’s would 
have fewer problems, but now there 
is a change in taste for the average 
American to fi nd a healthier alter-
native. If Easterbrook understands 
how to apply his knowledge about 
fresh ingredients to McDonald’s, 
he can improve the menu to keep 
in style with customer’s palettes. 
A problem with fast-food chains 
that have food made near ready to 
order is the potential of losing cus-
tomers who are used to their old-
fashioned Big Mac. Other fast-food 
chains that opened in the last two 
decades have more opportunity 
to sell something original. Th at is 
something McDonald’s needs to 
take into consideration. 
Easterbrook is capable enough 
for the job, but McDonald’s is fac-
ing serious challenges as their con-
sumers are drastically shifting their 
preferences. 
COURTESY OF MCDONALD’S MULTIMEDIA LIBRARY
In spite of promotional measures, the fast food chain ended the last quarter with a whopping 21 percent decline in sales.
Features
BY TEAMARE GASTON
STAFF WRITER
Valentine’s Day is the most prof-
itable holiday for heart-shaped 
mementos. From cards to candy to 
jewelry galore, a greater percent-
age of the city takes part in some 
way during this rose-fi lled holiday. 
Every year, many people exchange 
cards, candy, gifts or fl owers with 
their valentines. 
Th e holiday has thus been com-
mercialized as a means to make a 
profi t off  of people’s last-minute at-
tempts at impressing a lover. 
Reservations are diffi  cult to 
come by during the week of the 
holiday. Unless one has been with 
their signifi cant other or friends for 
very long, cooking for them is not 
very intimate. Yet, restaurants fi ll 
up quickly on Valentine’s Day and 
even two days before. Th at is why 
a nifty little website called opent-
able.com exists. Opentable.com al-
lows for users to fi nd open or can-
celed reservations and place a hold 
for them. 
Th ough the restaurant scene is 
a tad cliche, some students would 
rather spend Valentine’s Day doing 
something more active than eating. 
Most ice skating rinks have spe-
cial deals during the holiday week 
for those looking for a date worth 
remembering. Ice skating is not 
only a great way to get closer, but 
it will also create hilarious memo-
ries, especially if neither know how 
to skate. 
“I enjoy skating. I have gone 
skating every year and this year I am 
looking forward to taking my girl-
friend for the fi rst time,” said senior 
and fi nance major Yusef Adrodi 
enthusiastically.
While Adrodi chose ice skating 
as his ideal Valentine’s Day activ-
ity, freshman Kaniece Williams had 
some advice for the perfect karaoke 
date. “If two people really want to 
get to know one another defi nitely 
go to a karaoke bar. It is nerve-
wracking but so exciting! At the 
end of it, both people should feel 
closer,” she explained. Th ere are so 
many karaoke bars around town, it 
will be hard to hit all of them in one 
night, but it is worth a try. 
Th is date idea is more for savvy 
spenders. Karaoke bars are for fi rst-
time dates or 37th date. Getting on 
stage to sing is not only diffi  cult for 
some, but it is also uncomfortable 
if that special someone is in the au-
dience. However the day is spent, 
it is important to remember that it 
is just like any other day and that 
showing anyone aff ection should 
not solely be focused on Feb. 14. 
Th is being New York City, it is 
not easy for some people to get 
out of working on Valentine’s Day. 
Physically being with one’s partner 
is one thing, letting them know they 
are being thought of is another. 
When running to one’s signifi -
cant other isn’t an option, the next 
best things are gifts. Making snacks 
for people is an age-old Valentine’s 
Day tradition; any form of dessert 
or sweet treat is perfect. 
If baking is not a deal breaker, 
movies just may be. Many theatres 
across the city off er Valentine’s Day 
golden tickets. A golden ticket is a 
movie pass disseminated by AMC 
Lowes allowing patrons admission 
to movies free of charge. 
Candy is a staple for any healthy 
celebration. Whether it is for a lover 
or a friend, candy bouquets are the 
new fl owers of aff ection. Saving 
money with a coupon is great. Sav-
ing a relationship with one is better. 
Pamphlets known as Love Cou-
pons are all the rage with quirky 
lovers. Coupons grant partners lit-
tle feel good gifts such as massages, 
date nights, or simple requests like 
doing the dishes. If artsy gifts are 
too time consuming, keep it simple. 
Hallmark’s entire enterprise 
is built of the stress of last min-
ute gift shopping. Even though it 
may not seem as exciting, getting 
a partner a card is not as bad or 
cheap as it sounds; it is the thought 
that counts.
Disney’s measles outbreak challenges old anti-vaccination debates
BY SIBELY ANAN
FEATURES EDITOR
“Th e most important message 
I have is to please, please, please 
get your child vaccinated,” urged 
Surgeon General Vivek H. Murthy, 
whose job is to be the “nation’s 
leading spokesman” on public 
health issues. 
As of Monday, Feb. 4, 102 cases 
of measles have been confi rmed in 
14 diff erent states, while hundreds 
of people are being monitored for 
possible contamination, according 
to the Centers for Disease Control 
and Prevention. Th ese numbers 
have greatly surpassed the typi-
cal number of cases found in an 
entire year, health offi  cials say. It 
was thought to have begun in the 
Disneyland theme parks in Califor-
nia and very quickly spread to sur-
rounding states like Utah, Wash-
ington, Oregon and Colorado. 
Measles is an infectious viral 
disease that causes fever and red 
rashes, typically occurring in child-
hood. It is highly contagious and 
spreads through physical contact, 
coughing or sneezing. Measles vi-
rus can survive outside the body, 
meaning the virus will live on 
surfaces touched by infected pa-
tients, like tables and doorknobs. 
Th e disease is diffi  cult to treat 
once a person is infected, which 
is why it is so important to receive 
the vaccination. 
Th e spread has been attributed 
to larger-than-average groups of 
people who refuse to vaccinate 
their children for a multitude of 
reasons including simple mis-
trust of the vaccine. Th is puts 
a heavy spotlight on what has 
come to be known as the anti-
vaccination movement in the 
United States. 
According to Forbes, the move-
ment gained a lot of attention when 
Andrew Wakefi eld, former surgeon 
and medical researcher, published 
a study in 1998 that claimed a con-
nection between autism, a neuro-
developmental disorder, and the 
measles vaccine. Evidence showed 
that Wakefi eld had falsifi ed his 
data, and his medical license was 
revoked. Subsequent studies have 
shown that there is no link be-
tween the two. However, the dam-
age had been done, and now anti-
vaccination supporters will cling to 
the anxiety that parents face in the 
health of their children.
A history of measles in the Unit-
ed States shows a heavy focus on 
pinning the spread of disease with-
in poor urban areas. Th is stemmed 
from the fi rst release of a measles 
vaccine in 1963, which health offi  -
cials were projecting would be very 
widely used. 
Th e Washington Post compares 
it to the polio vaccine, which was 
hugely sought after when it was 
released in the 50s. However, the 
largest demographic that went 
after this new vaccine was the 
mid- to high-income families. 
Th us, measles cases continued 
to be found in low-income urban 
neighborhoods. 
In the late 1960s, the CDC 
launched a campaign that prom-
ised to eradicate measles domes-
tically by 1967. Th is dramatically 
decreased the number of measles 
cases, though it continued to thrive 
in urban areas. Th is led to the pass-
ing of laws that would require man-
dated vaccination for schools in the 
early 1970s. Th is meant that despite 
class and social status, all children 
would be protected as long as they 
attended a public school. Th e rate 
of vaccinated children went up 
to 96 percent while infected rates 
dropped dramatically in 1981 to an 
all-time low. 
However, rates began to climb 
again, and offi  cials focused on 
minority children in low-income 
neighborhoods in response to al-
leged lack of access to healthcare 
for poor people. 
Federal funds were relocated 
for the sake of uninsured children, 
once again driving away high rates 
of infection in the 1990s. It was not 
until 2000 that the CDC declared 
the disease eradicated from the 
United States. Infections only came 
up when brought in from outside 
the country. 
Forbes takes a strong stance in 
support of vaccinations because 
those who go unvaccinated pose 
a strong threat to several groups 
of people: children who are too 
young to be vaccinated, older 
adults whose immunity has weak-
ened and other individuals with 
low immunity. 
Th e talk of vaccination regula-
tion has become a huge issue for 
presidential candidates, as GOP 
potentials Kentucky Sen. Rand 
Paul and New Jersey Gov. Chris 
Christie of New Jersey both de-
scribed vaccination as a question of 
parental choice. 
It is diffi  cult to say whether 
changes to law will be made any-
time soon, but offi  cials had bet-
ter think quickly as those num-
bers are not looking too good 
for anyone.
Murthy is very adamant about 
the responsibility the public needs 
to take in order to control this epi-
demic. “I recognize that some of 
the concerns parents have about 
vaccinations come from a place of 
wanting to do the best to protect 
their children,” he allowed. “But I 
believe that on this topic, the sci-
ence is very clear.”
Valentine’s Day celebrates love through food, singing and gifts
As of Feb. 4, 102 conﬁ rmed cases of measles had been found in the United States, a number that surpassed previous years.
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Besides candies and toys, other gift ideas for Valentine’s Day can include cooking dinner for loved ones or a fun outdoor activity.
“I recognize that some of the concerns parents have about vaccinations come from 
a place of wanting to do the best to protect their children,” Murthy allowed. 
“But I believe that on this topic, the science is very clear.”
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BY LUIS LUCERO
STAFF WRITER
In the last week of January, 
Mayor Bill de Blasio and Gov. An-
drew Cuomo issued a massive 
warning to New Yorkers to brace 
themselves for the wrath of win-
ter storm Juno. Soon after the an-
nouncement, all hell broke loose 
as supermarkets across the city 
were completely cleaned out and 
people began to prepare.
Also in place was a citywide sus-
pension of mass transit and a travel 
ban the likes of which had not been 
seen since Superstorm Sandy hit in 
October 2012. 
Snow equipment and plow 
crews were mobilized to prepare 
for the inevitable cleanup. Th e 
storm came and went as expect-
ed, but what was supposed to be 
several feet of snow turned out 
to be hardly a foot in many parts 
of the city. 
In fact, only Long Island seemed 
to be heavily aff ected both dur-
ing and after the storm with con-
tinuous snowfall even after the 
initial surge. 
Unsurprisingly, the mere men-
tion of a blizzard caused exor-
bitant commotion and panic in 
people. Th roughout its history, 
New York has become all too fa-
miliar with the devastating eff ects 
of a blizzard. Considering its loca-
tion, nor’easters are a common 
occurrence during the winter sea-
son, especially from late January to 
the end of February. 
Several noteworthy storms 
over the years include the Great 
Blizzards of 1888 and 1978, both 
of which dumped up to 2.5 feet 
of snow across the fi ve boroughs 
and claimed hundreds of lives. 
So far, the biggest storm the 
city has ever endured was the 
2006 blizzard, which buried the city 
in 26.9 inches of snow. 
Compared to those storms, win-
ter storm Juno felt more like a regu-
lar snow day that was heavily blown 
out of proportion. 
As to be expected, New Yorkers 
reacted to the news of Juno’s ar-
rival accordingly with a mixture of 
panic and annoyance. Th e panic 
stemmed from the blizzard poten-
tially causing devastation on the 
level of Superstorm Sandy such as 
damaged houses and power losses 
for days on end. 
As mentioned earlier, all the 
stores in the city were completely 
cleaned out by people trying to 
prepare for the storm. On the oth-
er hand, annoyance came from 
the fact that the days after the 
storm would primarily of painfully 
slow commutes, slippery roads 
and the long and tedious task of 
digging away the snow to free the 
miles upon miles of cars that would 
be trapped underneath. 
In the days after the storm 
passed, people defi nitely felt the 
latter frustration about the storm 
as the snow and ice hindered the 
morning and evening rush hour for 
millions of commuters riding the 
bus and subway.
Sure enough, both de Blasio and 
Cuomo were both heavily criticized 
for getting all of New York worked 
up for nothing. It certainly has not 
been easy on both of them when it 
comes to the weather. 
Last winter, the city was bom-
barded by repeated heavy snow-
fall and de Blasio continued to let 
the city run on like nothing was 
happening, drawing heavy criti-
cism from both his detractors and 
disgruntled denizens toward his in-
competence in preparation. 
While de Blasio is once again 
under criticism for this storm or 
lack thereof, his overall eff ort at 
trying to get the city prepared 
for the weather was commend-
ed, even from his frequent and 
harshest critics.
Like in any major emergency, 
the confused masses always turn 
to the media to get some clarity 
of the situation. Whether it is for 
the initial report of a blizzard or 
any updates on how the cleanup 
is going, news media outlets play 
a big role in dictating how peo-
ple react to weather events like 
Juno or Sandy. 
Th e media helps judge whether 
people should take a winter storm 
lightly or as seriously as a hurricane 
in terms of preparation. 
In the case of Juno, people 
have come to the conclusion that 
the media, alongside the mayor 
and governor, have blown it out 
of proportion, only to lead to a 
disappointing payoff  in the days 
after the snowfall.
Th ere is an old phrase that 
says, “In chaos lies profi t.” An ar-
gument can be made that super-
markets actually love the winter 
season, since the panic caused by 
blizzards and nor’easters equate 
to massive profi t. Just the sight of 
empty shelves upon empty shelves 
in the stores is a testament to that 
hypothesis. 
Some could even make the out-
landish claim that the storms are 
deliberately blown out of propor-
tion just so supermarkets can max 
out their profi ts. But after looking at 
past storms and their devastation 
to the city, such a belief does not 
hold much water if one looks at it 
that way.
While winter storm Juno ulti-
mately turned out to be a dud of 
a blizzard for those in New York 
City, it reminded us how we usu-
ally prepare for any winter storm. It 
also reminds people of how super-
markets and the media are able to 
play off  of panic-stricken citizens in 
worrisome times. 
While it certainly will not be 
the last time a winter storm has 
caused so much commotion, peo-
ple should not act all that shocked 
when the next blizzard makes its 
way to the northeast and causes 
the city to practically shut down in 
an instant.
Winter storm Juno blown completely out of proportion in NY
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BY KSENIYA KOSMINA
SENIOR STAFF WRITER
Necessity and health often sur-
render to convenience, as time be-
comes an even more precious com-
modity in the busy 21st century. 
Consequently, power lunches, 
or personal and professional face-
to-face interactions of similar sorts 
disappear, giving way to rushed, 
lonely meals in front of a computer. 
Such a cultural shift reveals to be 
disadvantageous for business and 
mental and physical health.
Dinners, lunches and such have 
played a game-changing role in 
the deal-making and relationship-
building in all lines of business. 
Away from the dry, formal en-
vironment of the offi  ce in a more 
relaxed, engaging atmosphere, 
people get the best opportunity to 
use their personality to build trust 
and connect with others to prove 
the worth of their ideas, products 
or propositions. 
Humans are highly social. A big 
part of doing business with some-
one depends on how much both 
sides trust and gravitate toward 
each other.
“Not only does lunch provide 
status, you actually get something 
done,” said Gil Schwartz, Fortune 
columnist. “In my career, out of 
the four trillion lunches I’ve gone 
to, four or fi ve actually produced 
signifi cant gain for either myself or 
the company.”
Th is custom has been taking a 
diff erent direction, especially in 
industries like media, where every 
second counts and taking time out 
for prolonged breaks may prove 
detrimental.
Lockhart Steele, the edito-
rial director of Vox Media and co-
founder of websites like Curbed, 
Eater and Racked, expressed an 
opinion about lunches outside the 
offi  ce that many in his line of 
business share.
“Th ere’s always that slightly 
alarming feeling of returning from 
a long lunch and clicking on Twit-
ter, and everyone is discussing 
something while you were away,” 
he shared with Forbes. “Just catch-
ing up to speed takes 20 minutes. 
We live in a constant news stream, 
and as a result, it forces our hand 
a little bit with how much we can 
break up our day.”
Many employees opt out for 
snacking and consuming meals 
right at their desks, thus saving 
time and remaining put.
“I almost resent going out to 
lunch,” shared Ben Lerer, a manag-
ing director of Lerer Hippeau Ven-
tures and a co-founder of thrillist.
com. “I’m too busy. My assistant 
picked something up for me that I 
ate in a meeting.”
Deliveries are also in vogue, as 
many have come to rely upon them 
for saving a fi ve-minute trip to the 
eatery on a neighboring block.
“Th e number of delivery people 
that are here during the day is as-
tounding. Th e number of snacks we 
have is, if not astounding, impres-
sive. Th e idea that someone would 
take an hour-long lunch break is 
ludicrous,” added Lerer.
Companies like Google and 
Facebook boast modern in-house 
cafeterias with impresive menu op-
tions and convenient gadgets like 
screens displaying news and social 
media posts as they happen, so that 
employees do not feel like they are 
missing out on the updates.
It is easy to overlook what is be-
ing sacrifi ced by foregoing social 
interactions like lunches. Not even 
considering how many business 
deals are not getting made, employ-
ees spend the limited time allocat-
ed for a mental and physical break 
in solitude, or glued to their work, 
isolating themselves from their col-
leagues instead of strengthening 
professional relationships. 
Such dedication to one’s work 
is detrimental to employee health 
and productivity. 
A study on lunch break patterns 
by John Trougakos, a professor of 
organizational behavior at the Uni-
versity of Toronto, shows that peo-
ple need breaks to maintain and 
maximize focus, clarity of thought 
and ability to process information. 
Foregoing breaks during strenu-
ous mental work hinders attention 
span and attention to detail, bring-
ing the onset of mental fatigue fast-
er, leading to increased stress.
Spending a lot of time in front 
of the computer negatively refl ects 
the waistline, resulting in weight 
gain due to lack of physical activ-
ity, as even the brief lunch walks 
to cafes have been eliminated 
thanks to delivery. Low exposure to 
sunlight results in dropping levels of 
vitamin D, which weakens the im-
mune system and increases the 
chances of catching infections and 
developing depression.
In addition, the workplace is 
one of the dirtiest places of public 
space, rivaling with bathrooms. On 
average, a keyboard contains 719 
germs per square inch, with the 
numbers hiking to 846 for a mouse. 
A study in the University of Arizo-
na by Dr. Charles Gerba revealed 
that a typical, moderately clean 
work desk harbors 400 times more 
bacteria than a toilet seat.
Doctors suggest to take advan-
tage of a much needed break to eat 
lunch outside the offi  ce, allocate 
a few minutes to get a few rays of 
sunlight during a walk to an eatery 
and use cleaning wipes and disin-
fectant products to maintain clean 
working conditions.
To maintain a healthy state 
of mind, Keith Ferrazzi, former 
CMO of Deloitte and the New 
York Times bestselling author of 
Never Eat Alone and Other Secrets 
to Success, advises that as long as 
one has to eat, one should eat in 
company. It will not only improve 
health but also furnish opportuni-
ties to develop your personal and 
professional network. 
“I’ve come to believe that con-
necting is one of the most impor-
tant business—and life—skill sets 
you’ll ever learn. Why? Because, 
fl at out, people do business with 
people they know and like. Careers 
in every imaginable fi eld work the 
same,” he shared. 
“Living a connected life leads 
one to take a diff erent view. Life 
is less a quest than a quilt. We 
fi nd meaning, love and prosper-
ity through the process of stitch-
ing together our bold attempts to 
help others fi nd their own way in 
their lives. Th e relationships we 
weave become an exquisite and 
endless pattern.”
Salma Mohamed, a junior ma-
joring in international business, 
shared her opinion.
“If you are mentally tired, then 
you’re not going to be effi  cient,” 
she warned. Mohamed suggested 
taking a 20-30 minute break which 
will help to reenergize and allow 
students to be more productive. 
“If you’re working, it’s not a break. 
Hunger is one part of the equation, 
but it’s usually the mind that could 
use the break more than the stom-
ach,” she affi  rmed.
Research finds new trend in power lunches and mid-work snacks
Although lunch breaks are necessary for the sake of focus and productivity, many are opting out of proper lunch breaks.
The mention of winter storm Juno brought upon a panic not seen since Superstorm Sandy in October 2012.
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Film and Television
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Television shows have served as the ultimate source of rest and relax-
ation since the 1950s. Whether it was on air for 10 years or 10 episodes, 
iconic shows such as Friends, The Andy Griffith Show and M.A.S.H. have 
catered to a diverse international audience. 
Despite the difference in genre and plot, all television shows provide 
a calming respite for their viewers. A television series’ finale is always bit-
tersweet for its devout followers. This year, a handful of award-winning 
series are saying goodbye after running for several seasons.
When it debuted in the spring of 2009, NBC’s Parks and Recreation 
was expected to be the second coming of the hit series Th e Offi  ce. With 
a mockumentary directorial style, the show follows Leslie Knope (Amy 
Poehler), who is the deputy director of the fi ctional Pawnee Parks and 
Recreation department. Th roughout the seasons, Knope tackles problem 
after problem with the help of her nurse friend, Ann Perkins (Rashida 
Jones), and guidance from her virile boss, Ron Swanson (Nick Off erman).
CONTINUED ON PAGE 14
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SNL chronicles 40 years of pop culture
BY NANSI MATUA
CONTRIBUTING WRITER
In 1975, a young Canadian writer was trusted to 
create a show that would ultimately become a refer-
ence point for American culture. Since the inception 
of the show 40 years ago, Lorne Michaels has pro-
duced a program that serves as a time capsule allow-
ing future generations to recall some of the most im-
portant moments in politics, news and pop culture. 
Saturday Night Live has always been the conveyor 
belt that churns out talented performers and writers 
who emerge as comedy tastemakers. What the pro-
gram does best is paint an accurate portrait of society 
that does not shy away from its flaws. 
Perhaps one of the biggest impacts Saturday 
Night Live has had on our culture stems from the 
satirization of political figures. Every election season, 
the candidates change, but one thing remains con-
stant; Saturday Night Live will find a way to lampoon 
each one. The ability of the writers and performers to 
pinpoint character flaws in each candidate and cre-
ate content that goes viral allows for sketches to sway 
public opinion.
CONTINUED ON PAGE 13
Cheers to the 
bitter end
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ARTS & STYLE EDITOR
Each branch of the mass enter-
tainment industry is distinct. For 
example, though often overlap-
ping, film and television produc-
tion are their own separate entities. 
Typically, the rules of film pro-
duction cannot be applied in film-
ing a television show. Budgetary 
concerns vary as do marketing 
strategies. Even from the ground 
up, the processes—from writing, to 
casting and actual production—are 
hardly alike. However, for all in-
tents and purposes, both film and 
television production companies 
draw from the same pool of writers, 
actors, directors and cameraper-
sons. And so, they are often linked, 
or at the very least, they are associ-
ated with each other, in the mind of 
the audience.
That being said, film has 
evolved in the company of televi-
sion from the inception of motion 
pictures. The industry has come a 
long way since then, and the best 
way to understand its current state 
is to go back and analyze the way it 
has developed over the years.
The first motion-picture cam-
era was popularized in the 1890s. 
Films were produced on a smaller 
scale, designed to get a short, sim-
ple point across. According to stu-
dentpulse.com, “The early films of 
cinema’s pioneers would not have 
been improved by the advanced 
technology of later generations, for 
their displays did not call for it. Fur-
ther, they cannot be seen as solely 
preparatory, for, like later narrative 
films, they presented a subject for 
view in a uniquely cinematic way.” 
Because of the limits of the tech-
nology, filmmakers had to be a little 
innovative not in their editing pro-
cesses but in the way they physical-
ly shot each frame in rapid succes-
sion. In other words, in its earliest 
stages, filmmaking was more about 
using the tools available. This was 
a matter of experimenting with 
lighting, location and presentation; 
more than anything, it was about 
application.
Most films up until the late 
1920s were silent, and though the 
introduction of sound was poorly 
received at first, ultimately, audi-
ences came to embrace this new 
element. More distinct genres also 
began to emerge around the same 
time. Expressionism ran ram-
pant throughout the 20s, though it 
found its home nestled in the heart 
of the German film industry. Lastly, 
full-blown technicolor hit the silver 
screen during the 30s. 
The 20s also marked the be-
ginning of the Golden Age of Hol-
lywood, which lasted well into the 
60s. Stars like Clark Gable, Hum-
phrey Bogart, Greta Garbo and 
Ava Gardner dominated this era, 
producing films like Gone with the 
Wind, Casablanca, Anna Karenina 
and Show Boat.
The mechanical television 
made its way to the foreground 
just as cinema was beginning to es-
tablish itself. Thus, it posed some-
thing of a threat to the budding 
film industry. 
Home kits of mechanical televi-
sions were being sold at a reason-
able price by 1930. Given the Great 
Depression in the United States, 
televisions did not become a 
household staple until many years 
later, at which point programming 
was being shown in color on elec-
tronic televisions anyway.  
The 40s also marked the advent 
of television networks and sched-
uled programming. NBC News, for 
example, aired for the first time on 
Feb. 20, 1940.
The realms of film and televi-
sion would undergo a number 
of changes over the course of the 
next century and into the new mil-
lennium. Antitrust laws broke up 
monopolies established by a small 
sect of film studios in the 40s. Tele-
vision programming faced serious 
commercialization in the 50s, and 
then the cable takeover happened 
in the 70s. 
Film and television concur-
rently reflected trends of the time; 
propagandistic, anti-Soviet pro-
grams, such as The Manchurian 
Candidate, were aired throughout 
the Cold War era. 
Means of entertainment re-
flect not only the times but also 
the tastes of the people. The ’50s, 
known above all else as the reign-
ing era of the nuclear family, also 
marked the beginning of family-
oriented sitcoms, like the classic 
The Honeymooners. 
Today, the mass media enter-
tainment industry is more techni-
cally developed than each of the 
preceding eras of the 20th and 21st 
centuries. However, it is plagued 
with layers of social, economic and 
political issues, lacking represen-
tation and diversity, appropriate 
funding for more ambitious ven-
tures and leniency when it comes 
to what studio executives actually 
want on the screen.
Film and TV programming stand test of changing times and tastes
CONTINUED FROM FRONT PAGE
ANTMAN (Disney/Marvel)
Director: Peyton Reed
Starring: Paul Rudd, Michael 
Douglas, Evangeline Lilly
Release: July 17
After the dust settles following 
the release of Avengers: Age of Ul-
tron, Disney and Marvel Studios 
are going to attempt to repeat the 
same luck they had last summer 
with Guardians of the Galaxy. 
In the case of Ant-Man, it will 
be the end of a long wait for Stan 
Lee, who first proposed the idea of 
an Ant-Man movie way back in the 
late 1980s. When the project finally 
started gaining some momentum 
in 2003, acclaimed British film-
maker Edgar Wright was tapped to 
write and direct the film. 
Ant-Man stars Paul Rudd as 
Scott Lang, a petty criminal who 
soon turns into the size-shifting su-
perhero with the guidance of Hank 
Pym, played by Michael Douglas. 
Like Guardians, while this is tech-
nically a spinoff movie, it will be 
considered part of the larger Mar-
vel Cinematic Universe.
CHAPPIE (Columbia/Sony)
Director: Neill Blomkamp
Starring: Hugh Jackman, Dev 
Patel, Sigourney Weaver
Release: March 6
The director of District 9 is once 
again tackling the sci-fi genre with 
Chappie. Rather than having aliens 
and social commentary about 
apartheid, this new movie features 
a much simpler story with an an-
thropomorphic robot as its focus. 
Patel plays a young inventor 
who creates a robot named Chap-
pie and teaches him the value of 
life. Sure enough, word of Chap-
pie gets out, and he is viewed as 
a potential threat to humanity. 
While the story may have already 
been done with movies like The 
Iron Giant, it is refreshing to see a 
robot storyline done in live action 
instead of animation. 
INSIDE OUT (Disney/Pixar)
Director: Pete Docter
Starring: Amy Poehler, Lewis 
Black, Mindy Kaling, Bill Hader, 
Phyllis Smith
Release: June 19
Last year marked the first time 
since 2005 that a feature film from 
Pixar was not in theaters, though 
they filled in the gap with the short 
film Party Inc. To make up for the 
gap, 2015 will have not one but two 
Pixar films in theaters, a first for the 
studio, which has been producing 
films for 20 years. 
The first of the two Pixar films 
will answer the age-old question: 
“What’s with the voices in my 
head?” In this case, those voices 
are actually emotions, including 
Joy (Poehler), Anger (Black), Dis-
gust (Kaling), Fear (Hader) and 
Sadness (Smith). 
Compared to Docter’s eccen-
tric comedy in Monsters, Inc. and 
heartwarming journey of dis-
covery in Up, his third movie ap-
pears to strike a middle ground 
with its tone. 
THE GOOD DINOSAUR (Disney/Pixar)
Director: Peter Sohn
Starring: Lucas Neff, John 
Lithgow, Frances McDormand, 
Neil Patrick Harris
Release: Nov. 25
The second film in this year’s 
Pixar dual release was actually in-
tended to be released last year, but 
it ran into some major production 
issues that resulted in both the 
original director being removed 
from the project and its release date 
being pushed to this year. 
The Good Dinosaur takes place 
in an alternate universe in which 
dinosaurs never went extinct and 
lived alongside humans. One dino-
saur in particular, an apatosaurus 
named Ario (Neff), befriends one 
of the young humans, and the two 
go on a journey together. While 
the whole “Boy and his …” plot has 
been done multiple times before, it 
is not that often that a dinosaur is 
thrown into the mix. 
JUPITER ASCENDING (Warner Bros.)
Directors: Andy and Lana 
Wachowski
Starring: Channing Tatum, Mila 
Kunis, Eddie Redmayne, Douglas 
Booth, Sean Bean
Release: Feb. 6
The acclaimed duo behind the 
The Matrix trilogy and V for Vendet-
ta are back. This time around, they 
plan on making a Star Wars-type 
science fiction epic that will result 
in their first original film franchise 
idea since 1999, when The Matrix 
was first released. Mila Kunis stars 
as Jupiter Jones, an ordinary house-
keeper on Earth who discovers that 
she is part of an intergalactic feud 
far bigger than herself. 
Compared to The Matrix and 
Cloud Atlas, this movie appears 
to be a much simpler and acces-
sible blockbuster that staves away 
from the deep and complicating 
story telling of these directing duo’s 
previous films. 
Will this be the duo’s big come-
back movie? Audiences will find 
out very soon.
New year, new movies: Varied genres promise a real treat for cinephiles
WWW.WIKIMEDIA.ORG
Audiences have come to associate Hollywood with production, though nowadays New York City also invokes that same notion.
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Because of the limits of the technology, ﬁ lmmakers had to be 
a little innovative not in their editing processes 
but in the way they physically shot each frame in 
rapid succession. In other words, in its earliest stages, 
ﬁ lmmaking was more about using the tools available ... 
more than anything, it was about application.
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Many studies have been con-
ducted to try to determine exactly 
how influential Saturday Night 
Live’s political sketches are to the 
voting public. According to Joe 
Saltzman, a professor in the Uni-
versity of Southern California’s An-
nenberg School for Communica-
tion, “The perception is that there’s 
an audience that cites its primary 
news source as predominantly en-
tertainment shows and, if valid, 
this certainly would have an impact 
on the presidential election.” 
There is a portion of the popu-
lation that receives their political 
information strictly from comedy 
shows such as Saturday Night Live, 
illustrating that viewers are im-
pacted by political humor that may 
translate into how viewers perceive 
certain candidates. 
Even though Saturday Night 
Live creates content that serves as 
social commentary, simply put, 
its primary purpose is to make 
the audience laugh. This has 
proven to be an increasingly im-
portant job in a world that can be 
chaotic and unpredictable. At a 
time when the country was over-
whelmed with confusion and pain, 
Saturday Night Live’s brand of 
comedy helped to relieve tension 
after 9/11.
The moment when Michaels 
turned to then-Mayor Rudy Gi-
uliani and asked, “Can we be fun-
ny?” to which the mayor respond-
ed, “Why start now?” illustrated 
to the nation that it was OK to 
laugh again.
Though many regard Saturday 
Night Live as one of the country’s 
biggest institutions, it has been 
known to lack hiring diverse em-
ployees. The majority of the cast 
has consistently been Caucasian 
and male. It has been revealed that 
in the early days of the show, get-
ting material on the program as a 
female writer was more difficult. 
Casting has evolved through the 
years, allowing for the top women 
in comedy to anchor the show, but 
more work needs to be done in or-
der to properly capture the voice of 
the country. 
Comedian W. Kamau Bell 
brings up the program’s diver-
sity issue, saying Saturday Night 
Live is “rooted in the tradition of 
schools like UCB and Second City, 
and does not necessarily appeal 
to or include people with other 
perspectives.” 
Since most of the cast members 
are found through improv schools, 
which also have diversity issues, 
many writers and performers are 
overlooked in the hiring process. 
Multiple perspectives are impera-
tive in comedy in order to relate 
to a broad audience. Recently, ac-
tive steps have been taken by Mi-
chaels to seek out a more diverse 
cast and writing staff. Sasheer 
Zamata was hired as a cast mem-
ber, and writers Michael Che and 
Leslie Jones were promoted to 
cast positions.
The nature of Saturday Night 
Live’s casting system will always 
lead to backlash from audiences. 
Since the show’s inception, cast 
changes have received great skep-
ticism. Comedy icons such as Will 
Ferrell, Adam Sandler and Jimmy 
Fallon were all initially criticized 
by the media and fans as being the 
downfall of the show. Repertory 
players and new players alike have 
to prove that they are worthy of be-
ing a part of the institution that is 
Saturday Night Live. 
Recent years have proven to be 
remodeling years as beloved veter-
an cast members Fred Armisen, Bill 
Hader, Kristen Wigg and Jason Su-
deikis have all parted ways. But the 
show has found stars in the likes of 
Kate McKinnon, Taran Killam, Jay 
Pharoah, Aidy Bryant and Cecily 
Strong who all bring their unique 
comedic sensibilities as well as un-
canny celebrity impressions. Van-
essa Bayer, Bobby Moynihan and 
Kenan Thompson continue their 
reign as dependable senior mem-
bers of the show. Michaels has 
found unique stars in Beck Bennett 
and Kyle Mooney, whose style of 
comedy was discovered through a 
Web series.
This season, Saturday Night 
Live has also expanded the cast 
to include stand-up comedian 
Pete Davidson, who was hired at 
20 years old, making him one of 
the youngest cast members in the 
show’s history. After 12-and-a-half-
years at the show and eight years as 
“Weekend Update” anchor, head 
writer Seth Meyers left the program 
to host his own late night talk show 
in early 2014. 
This shift has caused several 
changes to the “Weekend Update” 
desk, ultimately leading to the cur-
rent lineup of Che and Colin Jost. 
This is the first time in Saturday 
Night Live history that two men 
have co-anchored the segment. 
Saturday Night Live has stood 
the test of time regardless of the 
criticisms it has faced. It will con-
tinue its reign as one of the longest-
running telecasted series. Remod-
eling years will bring skepticism, 
and campaign seasons will bring 
new viewers. With technology ad-
vancing, emphasis will continue to 
be placed on digital content, and 
the material will be shortened to 
hold our fleeting attention. 
The mammoth presence that is 
Saturday Night Live will continue to 
lure and inspire comedians, actors, 
improvisers and writers, hopefully 
leading to a voice that represents a 
broad range of viewers. 
Saturday Night Live remains relevant
Hader is pictured in character on “Weekend Update” as Stefon, an over-the-top guide 
to New York’s hottest clubs and a counter to Meyers’ relative solemnity.
BY JONATHAN ALBUJAR
STAFF WRITER
 The 2015 TV season has just be-
gun, but there is already a host of 
upcoming shows that have viewers 
highly anticipating their premieres. 
These programs include a variety 
of different genres, from comedies 
to science fiction, dramas to horror 
and even a few spinoffs. Although 
these shows differ in their con-
tent, they all share the same goal: 
to capture the viewer’s attention 
and stay on our screens for as long 
as possible.
Perhaps the most highly antici-
pated premiere of 2015 is the spi-
noff of the critically acclaimed tele-
vision classic Breaking Bad, titled 
Better Call Saul, on AMC. Breaking 
Bad tells the story of Walter White, 
a chemistry professor who resorts 
to manufacturing and selling crys-
tal methamphetamine after being 
diagnosed with terminal cancer. 
He comes to this radical decision in 
order to leave behind money for his 
family after his death. 
Better Call Saul will focus on 
the life of Saul Goodman, a lawyer 
who was a regular character on 
Breaking Bad, always offering legal 
advice to the main characters.
Another highly anticipated spi-
noff, tentatively titled Cobalt, also 
comes from AMC. Set in the same 
universe as The Walking Dead, Co-
balt will tell the story of a group of 
survivors of the same zombie apoc-
alypse set in Los Angeles, a differ-
ent location from the original. 
Cliff Curtis and Kim Dickens 
will play the male and female lead 
roles of Sean Cabrera and Nancy 
Tomkins, with Nancy’s two chil-
dren filling out the other two an-
nounced main character roles. 
More casting announcements are 
forthcoming, and Cobalt looks to 
emulate The Walking Dead’s rat-
ings and juggernaut status for the 
cable network.
Heroes: Reborn also has a pop-
ular predecessor, although it will 
be a 13-episode miniseries instead 
of a full-fledged spinoff. The sci-
fi drama will share a similar plot 
to Heroes, in that regular people 
come to discover they possess spe-
cial abilities. The show will also be 
preceded by a digital series, which 
fans can follow on NBC’s website. 
Although flailing ratings doomed 
Heroes in its last few years on the 
air, Heroes: Reborn hopes to recap-
ture the loyal audience of its first 
few seasons, when viewership was 
at its highest.
The streaming service Netflix 
also has a pair of new offerings for 
the 2015 television season. Mar-
vel’s Daredevil, which is part of 
the growing number of superhero 
television series, will tell the story 
of Matt Mourdock and his trans-
formation from a normal blind 
man to the crime-fighting super-
hero on the streets of Hell’s Kitchen 
in New York. 
This marks Netflix’s first foray 
into the superhero genre, but with 
Marvel dominating with yearly 
movies, including the upcom-
ing Avengers sequel, the move to 
streaming television seems like a 
smart move. All episodes of Dare-
devil will be available on Netflix on 
April 10.
Also on the horizon for Netflix is 
the comedy Unbreakable Kimmy 
Schmidt. Created by Tina Fey and 
Robert Carlock, this show will tell 
the story of Kimmy Schmidt, who 
recently escaped from a doomsday 
cult and is starting life over in New 
York. Although the show is not set 
to stream until March 6, it has al-
ready been given the green light 
for two seasons of 13 episodes, dis-
playing Netflix’s confidence in the 
success of the program.
Another comedy set for a 2015 
premiere is Fresh Off The Boat, 
which debuted its first episode on 
Feb. 4. The comedy is loosely based 
on the life of chef Eddie Huang 
and his memoir of the same name. 
The comedy will follow an Asian-
American family who moves from 
Chinatown in Washington D.C. to 
the suburbs of Orlando, Florida, 
where the patriarch of the fam-
ily decides to open a Wild West-
themed restaurant. 
The family at first has trouble 
assimilating to the move, as they 
were comfortable with their sur-
roundings in their previous neigh-
borhood, but make the best of their 
new place. Fresh Off The Boat aims 
to make television history as the 
first successful American television 
program with an all Asian-Ameri-
can lead cast.
Mixing comedy and drama, Fox 
hopes to capture the same suc-
cess fellow horror-anthology series 
American Horror Story has en-
joyed over the past four years with 
Scream Queens. Expected to pre-
miere in the fall, Scream Queens’s 
first season will revolve around 
a college campus that has been 
rocked by a series of murders. 
Leading the cast is legendary 
scream queen Jamie Lee Curtis, 
who is no stranger to leading hor-
ror films with her appearances in 
the Halloween franchise. 
Also rounding out the cast 
are Lea Michele, Joe Mangani-
ello, Emma Roberts, Abigail Bre-
slin, and Keke Palmer as well as 
singer Ariana Grande, who will 
appear in a recurring role. Cre-
ated by Ryan Murphy, Scream 
Queens is guaranteed to make au-
diences give the premiere a scream 
in the fall.
New, highly anticipated television shows to debut on the small screen
WWW.WOWTHATSCOOL.COM
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Better Call Saul was planned by creator Vince Gilligan to be developed as a comedic short. 
WWW.BLOG.KOLLABORATION.ORG
Huang was wary of selling the rights to his memoir, though he was consulted throughout the production.
David Spade, Sandler and Chris Farley are pictured in character as the Gap Girls, three 
teenage girls who perfectly embody the drollness of suburban mall culture. 
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The list of movie releases in 
2015 includes quite a few sequels, 
such as Minions, Pitch Perfect 2 
and Furious 7. Some of these se-
quels, however, are stirring up 
controversy among viewers. While 
some are excited to see beloved 
characters back on the screen, oth-
ers are irritated and claim a lack of 
new ideas and excess of greed will 
ruin some of their favorites. 
Sequels did not really become 
prominent prior to the 1980s, at 
which point Hollywood realized 
that people respond positively to 
more familiar characters. During 
those years the public got intro-
duced to movies like Superman 2 
(1980), Back to The Future Part 2 
(1989), Star Trek II: The Wrath of 
Khan (1982), Indiana Jones (1989) 
and Empire Strikes Back (1980). 
However, 21st century decided 
to bring back beloved characters 
and worlds. In fact, the number of 
sequels produced in the new mil-
lennium exceeded the numbers 
seen during the 80s. This situation 
could be the result of many tech-
nological improvements making 
moviemaking an easier process. 
There were at least four success-
ful sequels released per year in the 
2000s, and there is a big chance 
that the bar will be raised over the 
course of this decade. 
That being said, 2015 has many 
sequels in line with great chances 
to become blockbusters. 
The main reason to produce a 
sequel is the desire to finish a sto-
ry. The great example of a contin-
uous story that requires multiple 
movie releases is illustrated by the 
book-turned-movie series. There 
are two book-based sequels lined 
up for 2015: The Hunger Games: 
Mockingjay Part 2, to be released 
on Nov. 20, and Insurgent, to be 
released on March 20.
Another reason to produce 
a sequel is the use of advanced 
technology giving moviemakers 
the ability to create masterpieces. 
Jurassic World, set for a July 12 
release date, and Terminator: 
Genisys, set for July 1, are highly 
anticipated by fans of the series, 
as available technology should 
enhance the films.
There is no doubt that many 
sequels hope to evoke childhood 
memories. Nobody can refuse see-
ing beloved characters, characters 
they appreciated and looked up to 
as children, another time. Prob-
ably the most anticipated memo-
ry-inducing sequel is Star Wars: 
Episode VII - The Force Awak-
ens. The movies has been 32 years 
in the making and will theaters 
worldwide on Dec. 18. 
Some characters, however, did 
not have to wait so long for a se-
quel. In the past few years, mov-
iemakers developed a few charac-
ters that came to be loved by the 
public. The creators of Minions, 
which will be released on July 10, 
got rid of Gru for the new movie 
and decided to completely dedi-
cate the new blockbuster to these 
funny, yellow creatures. 
Another recent character that 
got a lot of recognition in the past 
few years is Ted, who will be back 
in cinemas on June 26. The story 
of a teddy bear, who grew up with 
his owner and lives quite a trau-
matic life, was received very well 
by audiences.
There are so many reasons 
nowadays to produce sequels, 
and it seems that they are flooding 
movie theaters. From new and old 
characters, to childhood memo-
ries, to technological  improve-
ments, audiences definitely hold 
high expectations for sequels.
Sequels round out stories
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With an assortment of recur-
ring characters, Parks and Recre-
ation’s cast has kept the show in 
the primetime spotlight for seven 
straight seasons. In its first season, 
the series pulled in nearly 6 million 
viewers, according to Nielsen rat-
ings. Season one received a score of 
58 percent from Metacritic and 57 
percent from Rotten Tomatoes.
The sixth season, which ended 
last April, pulled in a slump of 3.76 
million viewers despite further 
favorable reviews. Over its seven-
year run, Parks and Recreation has 
perfected the small niche of moc-
kumentary sitcoms. The seventh 
and final season began on Jan. 13, 
2015, and will end on Feb. 24. 
AMC’s Mad Men’s nine-year run 
will come to an end this May. Since 
July 2007, the series has taken view-
ers back to a tension-filled New 
York City in the 1960s. The show 
follows the life of one Don Draper 
(Jon Hamm), the creative direc-
tor of an advertising agency who 
later becomes a founding partner 
at another advertising agency. This 
period drama focuses on the busi-
ness of the advertising agencies 
and the professional and personal 
lives of workers like Peggy Olson 
(Elisabeth Moss) and Pete Camp-
bell (Vincent Kartheiser). Mad Men 
delves into American society at the 
time, highlighting sexism, racism, 
feminism, adultery, homophobia, 
anti-Semitism and more. 
Since Metacritic’s rating of 77 
percent for season one and an av-
erage viewership of just under a 
million, the award-winning show 
has had positive reception for its 
melodramatic portrayal of a pre-
cisely patriarchal society. So far, the 
seventh and final season, which is 
split into two parts, has a score of 
85 percent from Metacritic and 86 
percent from Rotten Tomatoes with 
an average viewership of 2.01 mil-
lion viewers for part one. Part two 
of the final season is set to premiere 
on April 5. 
Since May 2009, Fox’s Glee has 
reigned as the top musical comedy-
drama. The award-winning series 
follows the glee club of the fictional 
William McKinley High School as 
they perform at show choirs. The 
group of misfits, headed by club 
director and Spanish teacher Will 
Schuester (Matthew Morrison), 
lead viewers through their hyper-
realistic adolescent problems 
through song and dance. 
The original cast of eight stu-
dents, consisting of Rachel Berry 
(Lea Michele), Finn Hudson (the 
late Corey Monteith), Quinn Fabray 
(Dianna Agron) and Artie Abrams 
(Kevin McHale), to name a few, 
tackle a steady mix of show tunes 
and current top-40 hits while deal-
ing with disabilities, popularity, ho-
mophobia and academics. 
Glee raked in 9.77 million view-
ers for the first season, and that 
number increased to 10.11 million 
viewers for the second season. A 
February 2011 episode that aired 
after the Super Bowl boasted 26.8 
million viewers alone. 
Since the third season, the view-
ership and ratings have slowly gone 
down. Poor ratings coupled with 
the death of Monteith resulted 
in the executive decision to end 
the show in its sixth season. The 
sixth season only saw 2.42 million 
viewers for its season premiere on 
Jan. 9, 2015. Set to end on March 
20 this year, the show has lost 
its allure.
Created by film maven Ron 
Howard, NBC’s Parenthood has 
also received the axe. Running 
six seasons, the show focuses on 
the life and times of the Braver-
man family. Based on Howard’s 
1989 movie of the same name and 
an earlier 1990s television adap-
tion also by Howard, Parenthood 
stars Craig T. Nelson as the patri-
arch Zeek Braverman and Bonnie 
Bedelia as the matriarch Camille 
Braverman. The pair’s four adult 
children played by Peter Krause, 
Lauren Graham, Dax Shephard 
and Erika Christensen, all strug-
gle with work and raising their 
nuclear families. 
From dealing with a mentally 
disabled child to rebellious ado-
lescents, job loss and a battle with 
cancer, Parenthood’s tear-jerking 
storyline has seen an improve-
ment in ratings over its six-year 
run. The first season saw 6.39 mil-
lion viewers and received a 59 per-
cent rating from Rotten Tomatoes. 
According to deadline.com, com-
plications involving reduced pay 
for the cast factored in the ending 
of the family-focused show. The 
final and sixth season premiered 
on Sept. 25, 2014 and ended on 
Jan. 29, 2015.
Saying goodbye to these iconic 
shows will not be easy for devout 
fans. Luckily, full seasons are read-
ily available on Netflix, Hulu Plus 
and Amazon Prime.
TV’s bittersweet return from winter hiatus brings end to fan-favorites
WWW.CNN.COM
In contrast to the rampant sexism of the ’60s, seven out of nine of the writers of Mad Men are women. 
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All of the Glee cast members do their own singing and dancing, as choreographed by Zach Woodlee. 
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In Chris Kyle’s world there 
are three types of people: sheep, 
sheepdogs and wolves. And Clint 
Eastwood’s American Sniper, a 
biopic based on Kyle’s American 
Sniper: Th e Autobiography of the 
Most Lethal Sniper in U.S. Military 
History, explores the eff ects of war 
on the young, American soldiers 
who have to fi ght in them. 
Played by a burly, bearded and 
capable Bradley Cooper, East-
wood’s Chris Kyle is a paragon 
of patriotism, heroism and dedi-
cation to country. Th e fi lm non-
sequentially illustrates Chris’ life 
from his childhood in rural Texas 
to his courtship, marriage and fa-
milial life with Tara Renae Kyle to 
his career as a Navy SEAL sniper 
to his premature death. 
Early in the fi lm, a scene from 
Chris’ childhood quickly estab-
lishes the core belief system of 
Chris Kyle, the man and soldier. In 
response to defending his brother 
from a bully, Chris’ father com-
mends his son for protecting “a 
sheep from a wolf” and for “fi nish-
ing” the fi ght, telling him that he is 
a “sheepdog” with a responsibility 
to defend the weak. 
As Chris grows, he learns to 
hunt with his father, and he dem-
onstrates his two most formative 
characteristics: his sense of duty 
to protect others and his marks-
manship with a rifl e. Most scenes 
of Chris’ childhood, though oddly 
sandwiched between battle se-
quences, perfunctorily estab-
lish his origins and examine 
the life experiences infl uencing 
battlefi eld decisions. 
In the Iraq War, Chris’ decision-
making abilities and skillset earn 
him the reputation as the best 
overwatch sniper; he defends U.S. 
soldiers from unseen attacks and 
wins the title “Th e Legend” as well 
as a substantial bounty on his head 
courtesy of al-Qaida. 
While a gory Iraq War and sa-
distic violence sometime domi-
neer the fi lm’s onscreen impact, 
the relationship between Chris and 
his wife, Tara, portrayed by Sienna 
Miller, really carries the thematic 
weight of the fi lm. Several mid-
combat satellite phone conversa-
tions between Tara and Chris illus-
trate Chris’ stubbornness to be at 
war—after all, he is an “able-bodied 
soldier”—and Tara’s desire for her 
husband to dedicate himself not to 
war but to his budding family. 
Even when Chris comes home 
between tours and early on af-
ter his fi nal tour, he seems dis-
tant and relives battle everyday, 
tenuously existing in the world of 
his wife and two children. Coo-
per and Miller vividly portray a 
marriage beaten by war. 
One major issue with the fi lm 
is the underwhelming plotline and 
relationship between Chris and his 
Marine brother. Jeff  Kyle pops up 
infrequently and with little impact. 
Besides serving as a means to intro-
duce Chris’ motivation for becom-
ing a soldier, Jeff  goes to a rodeo 
with Chris, and the brothers run 
into each other in an Iraqi airfi eld. 
Jeff , psychologically disturbed 
by his time at war, curses the 
ground he stands on, but this situ-
ation never comes to any conclu-
sion, as Jeff  does not make another 
appearance in the fi lm. 
At the very least, Jeff  expands 
on the idea of war as not just 
physically damaging but also as 
a psychological and emotional 
perpetrator. Chris gets physically 
battered and shot during the war, 
and his marriage suff ers for his 
service; he sees friends killed and 
his brother’s torment. It is not un-
til after his fi nal tour that he admits 
to suff ering from PTSD and seeks 
medical attention.
To a psychologist Chris re-
veals—true to his form—that the 
people he killed do not haunt him 
but the soldiers he could not save 
are what have been disturbing him. 
Chris’ doctor explains that there 
are plenty of veterans at home that 
need saving. He decides to help by 
aiding fellow soldiers. Chris fi ghts 
his way back to mental lucidity and 
emotional health. 
But what saves Chris ultimately 
brings about his demise. A Marine 
suff ering from physiological issues, 
who Chris takes to a shooting range 
as part of his service to veterans, 
kills Chris, a non-fi ctitious event 
that drives Eastwood’s message 
home: the costs of war are long-
reaching and inescapable for the 
ones who fi ght them.
Many war fi lms celebrate ma-
chismo, heroism and preach from 
the mountaintop of hindsight and 
morality, and American Sniper 
indulges in the fi rst two but man-
ages to sidestep the latter. Arguing 
the fi lm is pro-war or anti-war or 
is even totally about war misses 
the point. Th e fi lm exists for itself 
and for Chris Kyle, with no other 
purpose than to elucidate the ef-
fects of war on young soldiers. It 
does so brilliantly.
American Sniper seeks to draw attention to struggles of soldiers
In an interview with NPR, Cooper expressed his disappointment that the ﬁ lm’s critics focused more on politics than veterans. 
WWW.IMDB.COM
BY STEPHEN ELLIOTT
COPY EDITOR
Brooklyn’s favorite new bad 
boy Joey Badass released his de-
but studio album, B4.Da.$$, on 
Jan. 20 to critical acclaim. Since 
his fi rst mixtape dropped in 2012, 
expectations have soared for the 
20-year-old emcee. 
His fi rst tape, 1999, had many 
foretelling his career as the second 
coming of Nas, while his follow-
up release, Summer Knights, was a 
continuation of his successful for-
mula. His offi  cial studio album is 
not too diff erent. 
Harkening back to the days of 
Midnight Marauders and Illmatic, 
B4.Da.$$’s style is that of 1990s 
retro revival, but not in some 
sheepish attempt to relive what 
he never experienced. 
Instead, the album attempts to 
pave its own path using the past as 
inspiration. Th us, Joey’s style is as 
authentic as it is nostalgic; noth-
ing like the anachronistic ’90s kip 
archetype he appeals to. Featur-
ing production by Statik Selektah, 
Th e Roots, J Dilla and DJ Premier, 
the album is heavy on the boom-
bap, jazz-sampling fl air that was 
so crucial to the success of ’90s 
East Coast hip-hop.
B4.Da.$$ is by all measures the 
best fans have seen from Joey yet. 
Th ough not particularly innova-
tive, Joey’s rhymes are refi ned, re-
fl ective and witty, and the delivery 
is as smooth and silver-tongued as 
fans have come to expect from him. 
Th ough he was always held to high 
standards for his fl ow and lyrical 
content, Joey has refi ned the intel-
ligence with which he raps. 
He is young still but is growing 
out of the fi ller couplets and refer-
ence raps that permeated his pre-
vious releases. While these were 
once his signatures, he now uses 
them deliberately to enhance the 
song, not just to fi ll a bar. 
However, it is worth noting 
that while he has improved in his 
own right Joey still has his short-
comings. Th ough his lyricism is 
impressive and his fl ow is steady, 
measured and crisp, his voice has 
a tendency to drone on dispassion-
ately. And though his rhymes are 
carefully constructed, they often 
lack the verbal punch and creative 
innovation necessary to hold onto 
the listener’s attention. His bars are 
by no means bad but are not neces-
sarily riveting either. 
Not to mention, the beats over 
which he raps are imbued with 
feelings of dreary damnation com-
mon to a New York City winter. Like 
the gray and brown slush pooled by 
the curbs, Joey’s raps quickly fade 
from the mystical white of fresh, 
powdery snow to icy lumps of salt 
and mud when listened to over ex-
tended periods of time. Individu-
ally the songs are well constructed 
and thoughtful, but together as a 
piece of work, the lack of variation 
can be discouraging if not boring.
Th e album, however, is per-
fect for a long commute home on 
a cramped, sweaty subway. Th e 
jazzy drone of drum machines and 
grainy samples soothe the mind 
and invites introspection. Better 
yet, Joey’s lyrics are easy to tune 
out, making his voice an instru-
ment in and of itself to augment 
the relaxing beats. B4.Da.$$ is like 
a portable jazz club for the average 
hip-hop fan. 
Its positive reviews and criti-
cal reception will hopefully usher 
in a new era of appreciation for 
New York rap. Since the late ’90s 
it has been largely irrelevant in 
terms of the prime movers in the 
genre, but Joey’s bubbling popu-
larity has potential to alter tastes 
and change the direction of hip-
hop toward quality, sample-in-
spired production and away from 
trippy dance beats. 
Hip-hop is certainly at an odd 
crossroads in terms of the direc-
tion its evolution will take. It has 
always drawn inspiration from the 
music of its day, making some-
thing new out of what already 
exists. As musical tastes change 
so too will the sources hip-hop 
draws inspiration from. 
Joey’s pursuit of repurposing a 
classic style will pave the way for a 
permanent establishment of a new 
New York sound in modern hip-
hop. B4.Da.$$ is a strong fi rst step 
in a young career and represents 
the fi rst sequence of maturation 
in his sound. Th ough not without 
its fl aws, it is worth more than just 
a listen through and is perfect for a 
winter like this.
Joey Badass comes into his own, impresses critics with new release
WWW.MISSDIMPLES.COM
Born Jo-Vaughn Virginie Scott, Joey was raised in Bedford-Stuyvesant and attended Edward R. Murrow High School for music.
...The beats over which [Joey] 
raps are imbued with feelings 
of dreary damnation common 
to a New York City winter. 
Like the gray and brown 
slush pooled by the curbs, 
Joey’s raps quickly fade from 
the mystical white of fresh, 
powdery snow to icy lumps of 
salt and mud when listened to 
over extended periods of time 
... together as a piece of work, 
the lack of variation can be 
discouraging if not boring.
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CONTRIBUTING WRITER
A study conducted by a joint 
team consisting of research mem-
bers from Baruch College, Temple 
University and Stevens Institute of 
Technology, released last month 
in the academic publication Jour-
nal of Marketing, discovered a 
connection between scent and 
sense of power within lab and 
store settings. 
With the existing research on 
odor-induced synesthesia, or the 
activation of one of the fi ve senses 
due to information processed by 
another sense, this study contrib-
utes to marketing theory by study-
ing the correlation between so-
called warm and cool scents and 
spatial perception.
Th e study was based on past re-
search that shows that scents can 
be categorized based on the se-
mantic meanings attached to them. 
A study conducted by a Brigham 
research team in 2010 pointed to-
ward correlations between olfac-
tory and tactile, or sense-of-touch, 
sensations. Th ey found that the 
mind makes associations between 
scent and temperature. For in-
stance, warm scents can be asso-
ciated with vanilla and cinnamon 
while cool scents can be associated 
with peppermint and eucalyptus.
Th is study takes into account 
multiple factors. Consumers were 
found to relate the semantic mean-
ing of scents to temperature and 
directly associate it with social 
density, which is defi ned as the 
number of people in a given area, 
the proximity between people 
and the overall spaciousness of 
the environment. 
Social density infl uenced cus-
tomers’ perception of power. As a 
consequence of attempting to re-
store or reacquire perceptual pow-
er, consumer-purchasing behavior 
was aff ected.
Th is study was broken up into 
fi ve parts—an initial pilot study 
and four additional studies. Of this 
division, the second and third were 
fi eld studies where information 
was collected in retail stores while 
the pilot, fi rst and fourth were ad-
ministered in marketing labora-
tories using university students in 
northeastern United States.
Th e pilot study, administered in 
a marketing laboratory, consisted 
of nine university students. Th is 
portion of the experiment aimed to 
provide direct evidence establish-
ing that warm scents are associated 
with a high social density. Part of 
the reasoning and theory provided 
in this study, along with previous 
studies completed on scent mar-
keting, is that the mind creates a 
preconceived notion that warmth 
equals proximity. 
When there is minimal distance 
between two or more individuals, 
the body temperature of the col-
lective group of people results in 
an actual increase in room tem-
perature. Due to the assumption 
that warmth is due to proximity, in 
retail settings a warm scent causes 
the consumer to perceive the en-
vironment to have a higher social 
density. Th is perceived high den-
sity then creates a sense of pressure 
on the potential buyer. 
Th e fi rst study provides pre-
liminary evidence that a warm 
scent, unlike a cool one, is asso-
ciated with or results in diff erent 
power compensation preferences. 
In warmer conditions, consumers 
were shown to have greater prefer-
ences for more prestigious brands 
in advertising.
Th e fi rst fi eld study (Study Two) 
was an extension of Study One, but 
taken in a retail setting. Th e second 
study found that in a warm-scented 
environment, consumers have the 
tendency to make pricier purchas-
es or buy premium products.
Th e next fi eld study, introduced 
another factor, no scent, as a con-
trol variable. Th is portion of the 
experiment indicated that warm 
scents increased both the qual-
ity and quantity of products sold 
and resulted in higher overall 
consumer spending. 
Th is portion of the study also 
provided evidence that density 
perceptions and power restoration 
incentives are the main contribut-
ing factors of scent on increased 
purchasing of upscale brands.
Th e fi nal study demonstrated 
how in-store factors, such as con-
sumer experience with sales per-
sonnel, helped moderate the eff ect 
of scent on consumer desire for 
power compensation.
Th ough previously existing 
marketing theories explain that 
perceived consumer power af-
fects purchases, it was unknown 
as to what aff ects power. Th is study 
builds on the concept of the impact 
of perceived power in the purchas-
ing of products while introducing 
two previously unconnected sen-
sory factors, scent and visual per-
ception. Scents aff ect consumer 
behavior beyond its hedonic quali-
ties, or pleasant attributes, and 
simple structure for brain process-
ing. It impacts human vision.
However, further research still 
needs to be conducted to solidify 
this association between warmer 
scents and decreased power. Kris-
tina Sarkissyan, an international 
business major at Baruch College, 
speculated, “I wouldn’t say that 
warmer scents make us feel like we 
have less power but more so that 
we as consumers are more open to 
the environment around us.”
“Th erefore, that feeling of a 
comfortable and welcoming social 
setting created by the warm scents 
tends to foster an ease of purchas-
ing all products, not just necessar-
ily pricey items,” she continued.
Th is study gives way to mul-
tiple areas of research, including 
cultural diff erences in spatial per-
ception and the degree to which 
cultural norms impact consumers’ 
perceived power. 
Furthermore, this concept can 
be experimented in small busi-
ness settings or one-on-one in-
teractions between clients and 
sales representatives to determine 
the scope of this olfactory-visual 
marketing theory.
Warm scents, like cinnamon, lead consumers to spend more  
SANDY IBANEZ | SPECIAL TO THE TICKER
As opposed to cool scents, warm scents lead to feelings of higher social density.
Obama’s Alaska initiative
BY ARIA ISBERTO
CONTRIBUTING WRITER
Sparking immediate criticism 
from key Alaskan government of-
fi cials and the Republican-con-
trolled Congress, President Barack 
Obama’s administration recently 
revealed its plans to protect a 
little over 12 million acres of land 
in the Alaskan coastal plain as 
wilderness. 
If approved, this move will law-
fully declare the area off  limits to 
all gas and oil production and 
other developments, essentially 
leaving the territory untouched. 
Along with his stance on the Key-
stone XL Pipeline, this will be one 
of the biggest measures Obama 
has taken as he keeps true to 
his promise as an advocate for 
the environment. 
Th e area in contention is locat-
ed in Alaska’s North Slope region 
and is nestled within the Arctic 
National Wildlife Refuge, the larg-
est wildlife refuge in the country. 
While the issue may seem to have 
only recently garnered media at-
tention, the debate whether to 
protect this land or open it up to 
drilling and energy exploration 
has actually been in place for al-
most 40 years. 
“It’s clear this administration 
does not care about us, and sees 
us as nothing but a territory,” said 
Sen. Lisa Murkowski of Alaska, 
Republican chair of the Senate En-
ergy and Natural Resources Com-
mittee, in an offi  cial statement. 
“We will fi ght back with every re-
source at our disposal.”
Th e intensity of the opposi-
tion that Obama’s proposal has 
encountered thus far is hugely 
due to the substantial economic 
wealth the region could provide; 
the coastal plain is an area poten-
tially rich in oil that has been in the 
crosshairs of energy companies 
for years.
On Jan. 25, the White House 
posted a formal statement defend-
ing the importance of designat-
ing the area as wilderness, plainly 
stating, “Th e Coastal Plain of the 
Arctic Refuge, one of the few re-
maining places in the country as 
pristine today as it was when the 
oldest Alaska Native communities 
fi rst set eyes on it, is too precious 
to put at risk.”
Th e refuge is home to the most 
diverse array of plants and ani-
mals in the entire Arctic Circle. Its 
six ecological zones provide habi-
tats for mammals such as seals, 
moose, lynx, polar bears and musk 
oxen. Porcupine caribou make the 
trek especially to this region to 
give birth to and raise their young. 
Th e area also serves as the yearly 
migratory destination of many dif-
ferent species of birds. 
“It is with good intentions that 
the state of Alaska strives to pro-
tect and ensure a strong economy 
for the people, but it is indeed 
very risky,” said Baruch College 
senior Edward Reynoso. “Th e 
risks of oil drilling in this area 
outweigh the benefi ts. If an acci-
dent were to occur, it could lead 
to permanent damage to the habi-
tat and its wildlife, as well as the 
indigenous people.”
Obama emphatically ad-
dressed the topic of climate 
change during his recent State of 
the Union speech. As his term in 
offi  ce draws to a close in the con-
text of the current Republican ma-
jority in Congress, there is a sense 
of urgency to accompany the wor-
ry that his  administration’s work 
to secure the future of the envi-
ronment may not come to frui-
tion. Th e Arctic National Wildlife 
Refuge’s protection is likely to be 
one decisive battle in the Ameri-
can energy war, a war that is raging 
ferociously as ever.
After the Saints Row series de-
cided to bring our heroes to the 
stars to shoot aliens in the face, 
the question that fans frequently 
bought up was, “Where does the 
series go from there?” 
Departing from its humble ori-
gins as a Grand Th eft Auto clone, 
Saints Row became one of the 
most over-the-top open world 
games available, and with Saints 
Row: Gat out of Hell, the ridiculous 
tradition continues in full force. 
While Saints Row IV brought play-
ers to outer space, Gat out of Hell 
brings them in the opposite direc-
tion, all the way down to hell as the 
title implies.
Unlike the other games in the 
series, there are no customizable 
player characters, meaning no ri-
diculous creations that players can 
make and play as. Instead, play-
ers take on the role of Johnny Gat 
and Kinzie Kensington, characters 
from the previous games, as they 
go around and raise hell. 
However, the player is out to 
rescue the former player character 
from previous Saints Row itera-
tions. If the player has owned and 
played the previous games, the 
created character will take the role 
of the damsel in distress. 
Along the way, players en-
counter various notorious people 
throughout the series and his-
tory like the Devil, the Devil’s 
daughter Jezebel, Blackbeard and 
Shakespeare. 
Of course, no Saints Row game 
is complete without an arsenal of 
ridiculous weaponry. Aside from 
the standard weapons that are 
analogous to machine guns and 
shotguns, there are seven weapons 
based on the seven deadly sins. 
One of the most prominent is the 
weapon based on sloth, and as 
the name implies, is a weapon for 
the lazy. Use it, and your character 
of choice pulls out a giant recliner 
and sits in it while the chair does 
all the killing in the player’s place, 
with its arsenal of overkilling guns 
and rocket launchers. Another 
weapon, representing the sin of 
wrath, captures the souls of non-
playable characters and then uses 
them as ammunition.
Like Saints Row IV, vehicles 
in this edition have a very small 
role as players can use their wings 
and super speed to zip around the 
game world. In combat, players 
can ignite enemies and watch as 
they fl ail about, summon imps to 
do their bidding or simply have the 
citizens of hell worship them. 
As a result of the super pow-
ers that are granted to the player, 
the game’s environment seems 
to be custom-made to accommo-
date the fl ying mechanics that are 
not unlike piloting aircraft from 
previous games. 
Rather than being a rehash of 
Steelport, the city of New Hades 
allows for more vertical move-
ment by throwing in more apart-
ment buildings, steeples and 
cliff s to take off  from like an over-
sized bird with the most absurd 
arsenal possible.
Unlike the previous games in 
the series, however, there is no 
bona fi de story mission quest line. 
Players in past games could simply 
ignore most of the side quests and 
objectives while focusing on ad-
vancing the story line, but in Gat 
out of Hell, the side quests are the 
only way to progress the story. 
In essence, the whole game is a 
series of the smaller side objectives 
that are loosely tied together with 
dialogue and cut scenes strewn 
in between. Th e more side quests 
players complete, the farther the 
story progresses, and occasionally, 
they are given a mission where 
they meet someone like Black-
beard or someone from the Saints 
Row series, but that is the extent of 
the in-game story progression. In 
fact, one of the cut scenes acknowl-
edges this shortcoming as being a 
design choice.
On the bright side, most of the 
featured side objectives are ar-
guably some of the more popu-
lar ones from the series, such as 
the insurance fraud activity that 
throws the player into traffi  c. And 
even if they are not the most en-
joyable, they are also arguably the 
easier side quests, such as the rac-
ing ones that have players dashing 
from checkpoint to checkpoint 
while collecting golden orbs.
Considering it is billed as an 
expansion—with a small price to 
match—rather than a full game, it 
should not have come as a surprise 
that some notable elements from 
the previous games are missing. 
However, the absence of the 
story-based missions that prior 
games were known for is a notice-
able fl aw, and while most of the 
series’ over-the-top open world 
gameplay is more or less intact, 
the game feels as if it is missing 
its soul. 
Despite the lack of story mis-
sions, it is absolutely a game to 
pick up if you are a fan of the se-
ries. If you are not a fan, it may not 
hurt picking up a copy because of 
its price tag. 
Saints Row: Gat out of Hell takes flight
ANSON CHAN
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Individuals identified via metadata
BY HASIN ISHRAQUE
SCIENCE & TECHNOLOGY EDITOR
Metadata makes companies 
privy to a large amount of data, 
though the defi nition of “personal 
data” is subjective. Even when 
downloading or updating standard 
apps like YouTube or Chrome, the 
respective service providers come 
across a very signifi cant chunk 
of data gathered from transac-
tions, devices and other forms of 
interaction. 
Metadata is the collection of 
mass information from myriad 
sources, including credit card 
transactions, smartphone apps, 
Internet cookies and social me-
dia usage. As such, metadata is 
not often seen as personal but as 
simply the collection of individu-
ally indiscernible pieces of factual 
information concerning the digital 
human footprint: web-based hu-
man interactions, transactions and 
geographical locations. 
However, an MIT research team 
has proved that non-personal 
metadata, which records no per-
sonally identifi able features like 
names, addresses or credit card ID, 
can be used to identify and steal 
personal information. 
Th e researchers used a real 
package of metadata contain-
ing the transactions of 1.1 million 
credit card users from an unnamed 
Organization for Economic Coop-
eration and Development member 
nation. Each portion of data solely 
recorded the transaction location, 
time and monetary value. 
Th ese portions of data were 
termed data points. Unicity was 
the term coined by the research-
ers to identify the risk of being 
personally recognized by using 
data points.
In their initial trial, researchers 
only used the factors of exact time 
and place in order to determine 
unicity. With only four data points, 
the researchers were able to cor-
rectly pinpoint the data trends to 
90 percent of the individuals in 
the study. 
With fi ve data points, almost all 
the data patterns were analyzed to 
an individual. Seven data points 
allowed every individual in the 
dataset to become associated with 
a unique identity. In other words, 
“simply anonymized large-scale 
metadata can be easily identifi ed 
using spatiotemporal data.”
Th e more data points present, 
the easier it was to uncover an in-
dividual’s identity. Furthermore, to 
replicate the risks present with re-
al-life data breaches, the research-
ers added just one more factor to 
their data points: the monetary 
value of each transaction. 
However, in a second analy-
sis, the researchers decided to 
use approximate fi gures in lieu of 
real ones. Th e data in the second 
analysis set was “roughed up,” or 
reduced in accuracy. Approximate 
locations, high-price transaction 
ranges and a larger interval of time 
extending over a few days were all 
used in the eff ort. 
Despite these changes, indi-
viduals analyzed under these cir-
cumstances had a 75 percent unic-
ity rating; even with “blurred” fi g-
ures, the data points were correctly 
linked to people 75 percent of the 
time. Like the trial utilizing more 
accurate data, the more numerous 
the data points, the higher the suc-
cess rate of identifi cation.
Other trends were also noted, 
with women more easily iden-
tifi able than men and those of 
higher incomes more often identi-
fi ed than those with mid-range or 
lower incomes.
In their conclusion, the re-
search team noted that their data 
was limited to only fi nancial infor-
mation. Even with that constraint, 
with enough data points, the re-
searchers were still able to iden-
tify each individual within the 1.1 
million-person data set. 
Th e researchers noted that a 
few data points, besides some ex-
ternal investigation into social me-
dia posts and other forms of inter-
action, could be used to establish 
a link between “anonymous” data 
and actual individuals. 
Once an identity is correctly es-
tablished, data thieves and hackers 
can then attack other less secure 
data sources in order to fi nd more 
information. 
Th is, of course, will lead to 
further complications for the vic-
tim. Moreover, vulnerabilities in 
more revealing but less secure 
data sources prove an even greater 
threat to private information. 
As stated in the research, cur-
rent policies regarding data safe-
guards are not enough. Personality 
Identifi able Information protec-
tion standards currently set by 
Western governments were judged 
to be inadequate. 
However, the researchers 
were also adamantly against 
heavy-handed tactics to con-
trol data fl ow in the name of 
protection due to the util-
ity value of metadata in providing 
better service. 
It may be surprising to note 
that such obscure data can even-
tually lead to personal identifi ca-
tion. However, in an age where 
data breaches are at large, trusted 
organizations are becoming more 
of the norm, both governments 
and companies need to take bet-
ter action in the best interests of 
the populace that relies on them. 
Th ough metadata has its benefi ts, 
as a tool, the outcome of its use de-
pends on the user.
New finds trace migration
BY YING LI
STAFF WRITER
Current theory suggests that 
the fi rst human being had roots 
in Africa over 200,000 years ago. 
Meanwhile, the modern migra-
tion of Homo sapiens is believed 
to have begun around 60,000 years 
ago. Current fossil and tool records 
support this theory. 
Although scientists have a 
general idea of where humans 
traveled to out of Africa, they 
have had diffi  culty and a lack of 
evidence supporting the paths 
taken. However, over the last few 
weeks, diff erent research teams 
have made signifi cant discover-
ies that have helped map the path 
of humanity. 
According to National Geo-
graphic, the fi rst stop outside Af-
rica was the Bab-el-Mandeb strait 
on the Red Sea.  Th is slowly spread 
to the coast of India, then South-
east Asia and Australia.  A bit after 
50,000 years ago, another migra-
tory group of people left Africa and 
travelled to the Middle East and 
Central Asia. 
An archaeological team re-
cently discovered a human skull 
from the Manot Cave in Israel. 
Scientists have dated this skull 
to around 55,000 years ago. 
Published in academic journal 
Nature Communications, this 
discovery is new evidence for 
scientists to track the route of 
human migrations. 
Israel Hershkovitz, a professor 
at Tel Aviv University and lead au-
thor of the paper, stated, “Th ere is 
nothing that makes it any diff erent 
from a modern skull.” However, he 
did note that it had traits related to 
older species of humans.
Th is skull contains an occipital 
bunning, or a projection, at the 
back of the skull. According to the 
paper, this skull is similar to Afri-
can and European skulls in the 
Upper Paleolithic period. Given 
this conclusion, scientists believe 
that the Manot group is closely re-
lated to modern Europeans. 
According to BBC, interbreed-
ing might have occurred when 
humans and Neanderthals in-
teracted around 55,000 years 
ago. Th is is supported by the 
fact of human beings of gene se-
quences similar to those found in 
Neanderthals. 
In another discovery in Tai-
wan, a fi sherman uncovered a 
jawbone that can be dated back 
as far as 200,000 years ago. Th e 
interesting characteristic of this 
jaw is the large teeth. Not much 
is known about this jawbone, 
dubbed Penghu 1. Based on the 
physical features of the jawbone, 
Chun-Hsiang Chang. head of the 
geology department of the Nation-
al Museum of Natural Science in 
Taichung, Taiwan concluded 
that it is an adult because of the 
size. Th e size also reveals that the 
Penghu is not part of the Homo 
fl oresiensis, or dwarf people. 
Chang believes that Penghu 1, 
could hail from a new species 
or from Homo erectus, a species 
related to modern-day humans 
and Neanderthals. 
Yousuke Kaifu, associate pro-
fessor in the department of bio-
logical sciences at the University 
of Tokyo and part of the research 
team that found Penghu 1, specu-
lated that the evidences gathered 
show that the Penghu might have 
survived until Homo sapiens mi-
grated into that area. Th e two spe-
cies might have interacted, with 
the survival of one coming at the 
detriment of the other. 
Nonetheless, the uncanny tim-
ing of both discoveries allows the 
scientifi c community to make 
strides in further recording the 
history of ancient humanity.
NASA establishes SMAP 
BY AANCHAL SOMANI 
CONTRIBUTING WRITER
On Jan. 31, NASA completed an 
11-month mission to launch fi ve 
Earth-observing space missions. 
Th e United Launch Alliance Delta 
II rocket took Soil Moisture Ac-
tive Passive (SMAP), NASA’s most 
recent initiative, from California’s 
Vandenberg Air Force Base into 
orbit around Earth. Communica-
tion with the spacecraft was suc-
cessfully established after launch. 
SMAP is programmed for a 
length of three years and is expect-
ed to report soil moisture, among 
additional data, to Earth every two 
to three days. However, for the fi rst 
90 days, SMAP will be setting up 
and ensuring functionality to be-
gin collecting scientifi c informa-
tion. A key step will be the deploy-
ment of the satellite’s “instrument 
boom” and the opening of its 20-
foot diameter antennas.
Using radar and radiometer in-
struments in its design, this orbit-
ing observatory can measure wa-
ter on the top 5 centimeters of soil 
everywhere on Earth. Much of this 
area is used to grow crops. SMAP 
can also distinguish areas with 
thawed versus solid ice, which may 
impact the economics and politics 
of colder areas of the world, name-
ly the Arctic Circle. Moreover, 
SMAP will be able to record chang-
es in soil moisture across seasons 
in diff erent areas of the world for 
three years. 
According to NASA’s SMAP 
mission Web page, soil moisture 
measurement is essential for me-
teorological predictions, including 
daily weather forecasts and storm 
patterns. It is also meant to im-
pact the farming industry and in-
crease knowledge of water, energy 
and carbon cycles, all linked to 
soil moisture.
Land transpiration and evapo-
ration of water is key when pre-
dicting weather forecasts. In re-
gards to predicting fl oods, through 
the information on the water and 
carbon cycles that this satellite 
will provide, governments and 
their respective communities 
will be able to take faster action 
to prevent injury or decrease fa-
tality rates and attempt to save 
property. In short, SMAP data will 
help provide more accurate fore-
casts and even save lives during 
critical situations.
Since crop yields in the farm-
ing industry are dependent on the 
level of soil moisture in any given 
area, the information provided 
will help to more accurately pre-
dict this statistic. Using this, gov-
ernments can take action when 
detecting the risk of famines.
However, even prior to crisis 
management actions, the SMAP 
data will allow governments to cre-
ate a timeline for implementation 
of risk management plans much 
earlier on. Researchers have fore-
cast that the frequency of droughts 
due to the loss in soil moisture will 
increase threefold by the end of 
the 21st century. Th erefore, SMAP 
data is likely to gain prominence 
as the end of the century nears.
Organizations like the U.S. 
Department of Agriculture, U.N. 
World Food Programme, U.S. Geo-
graphical Survey and the Centers 
for Disease Control and Preven-
tion are all on the roster to receive 
SMAP data for immediate use 
through applications. SMAP Ap-
plications Working Group is work-
ing with 45 such organizations to 
make this mission possible. Note 
that although agriculture is a large 
part of what SMAP will be used for, 
SMAP’s unique qualities will also 
make it an asset involving mari-
time boundary disputes.
LightSail uses photons to fly into space
BY SIBELY ANAN
FEATURES EDITOR
In May 2015, Th e Planetary 
Society will launch LightSail, a 
spacecraft that will be the fi rst to 
use the power of photons to navi-
gate through space. Th e Planetary 
Society is a nonprofi t organization 
dedicated to space exploration. 
Th e organization believes space 
exploration is vital to humankind, 
as outlined in its website by Wil-
liam Sanford Nye, the CEO better 
known to the public as Bill Nye the 
Science Guy. 
Th e spacecraft consists of three 
CubeSats, small satellites that 
measure about 10 cubic centime-
ters. According to the Planetary 
Society website, they are used to 
hitch rides on rockets that carry 
bigger payloads. Payloads are de-
fi ned as the carrying capacity of 
certain aircrafts or launch vehicles. 
“Th is is a more accessible, easi-
er-to-build gizmo,” Nye explained, 
commenting on the decision to 
use CubeSats instead of older tech-
nology from previous expeditions. 
“You don’t need a whole space 
agency.”
LightSail employs the concept 
that photons can act as particles 
and therefore have energy and 
momentum, although they do not 
actually have mass. Th e momen-
tum of these particles can be used 
to propel the spacecraft, bouncing 
off  the 4.5 micron-thick sails made 
of Mylar. Mylar is a stretched poly-
ester fi lm that is highly heat-resis-
tant, economical and durable. Th e 
spacecraft also contains three elec-
tromagnetic torque rods that will 
orient the spacecraft with Earth’s 
magnetic fi eld.
Th e vacuum that space pro-
vides will allow the spacecraft to 
gradually accelerate with the pro-
vided momentum and thus in-
crease in speed. 
Th e LightSail will be the fi rst of 
two that were built and fi nanced 
entirely by private citizens, Nye 
told Th e New York Times. He re-
ported that both were built for less 
than $4 million. Th e fi rst LightSail 
will be to test the deployment and 
system functions at a low altitude 
that will eventually cause it to burn 
up and drop out of orbit. Th e at-
titude was not specifi ed, as Th e 
Planetary Society was unable to 
specify the launch altitude of the 
rocket. Th e second LightSail, set for 
release in 2016, will be launched at 
a much higher altitude of 450 miles 
by a Falcon Heavy rocket. Th is will 
be considered the fi rst fl ight to 
demonstrate solar sailing while or-
biting around Earth, according to 
Th e New York Times. 
Previous initiatives including 
NASA’s consideration of solar sails 
dates back to the 1970s, when they 
wanted to intercept Halley’s comet 
in 1986, according to Th e New York 
Times. Th e initial design for this 
involved one large square sail that 
that would be half a mile on each 
side, which was unrealistic. Before 
they scrapped the entire project, 
they changed the design to 12 rect-
angular sails that would be 25 feet 
by four miles long. 
Louis Friedman, the engineer 
at NASA’s Jet Propulsion Labora-
tory who lead the project, report-
ed, “Th ere was a visceral nega-
tive reaction to solar sailing...It 
was very audacious for its time,” 
he dismissed. 
But now the initiatives are 
more progressive, with newer 
ideas brainstormed a relatively 
short time before the launch of the 
fi rst CubeSat. By 2018, NASA may 
release a CubeSat that will use a 
solar sail to refl ect sunlight into 
the moon’s craters that are shad-
owed in order to study ice deposits 
found at the bottom of them. An-
other will visit an asteroid in close 
proximity to Earth. However, these 
will be signifi cantly more expen-
sive than LightSail, at an estimated 
cost of $15 million.
Th e New York Times reported 
that these sails could take scien-
tists to the stars, although they may 
not take them all the way. A giant 
laser aimed at an even bigger sail 
may bring the spacecraft to the de-
sired acceleration. However, both 
of these factors are signifi cantly 
larger than anything that current-
ly exists. With that said, there is 
still hope. “It is the only technology 
that leads to interstellar,” admitted 
Friedman on the subject of light 
sails.
WWW.WIKIPEDIA.ORG
There are currently two LightSail spacecrafts built, one slated for launch in May.
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EXTENDED WALK-IN HOURS
Every Thursday | 5-7 p.m. | VC 2-150
The Starr Career Development Center now has extended walk-in hours. The extended hours provide stu-
dents with the opportunity to meet with working professionals (non-SCDC staﬀ ) to discuss career-related 
topics such as resumes, cover letters, interviewing, job search tips and much more. Please arrive as early as 
possible because time is limited and students are seen on a ﬁ rst-come-ﬁ rst-serve basis. Please bear in mind 
that students will not be accepted after 6:30 p.m. Remember to bring a copy of your resume or cover letter 
if you want to have those documents reviewed during your session. Extended walk-in hours are open to all 
undergraduate students at Baruch. See you there!
Employers are increasingly using video interviewing as a fi rst round. If you have a video 
interview scheduled, make sure your Internet connection is strong, keep a copy of your 
resume in front of you, and wear business formal attire, at least from the waist up.
@BaruchSCDC
Baruch College Starr Career Development Center
baruch.cuny.edu/careers
blogs.baruch.cuny.edu/scdc/
blogs.baruch.cuny.edu/starrlights/
BUILDING YOUR BRAND: THE PERSONAL PITCH
Feb. 9 I 3-4:30 p.m. I VC 2-190
Do you dread hearing “Tell me about yourself”? Practice a short 
verbal self-advertisement to help with networking and interviewing.
FINDING YOUR FOCUS
Feb. 17 I 12:30-2 p.m. I VC 8-160
Discover how the features of this tool can help you choose a major, 
research ﬁ elds and successfully navigate your career journey.
MASTERING THE JOB INTERVEIW: BASIC
Feb. 17 I 2-3:30 p.m. I VC 2-190
Learn steps to follow before, during and after the interview to 
increase your chances of landing the job you want.
MARKETING 101
Feb. 19 I 3-4:30 p.m. I VC 2-190
Take an in-depth look at careers in media, advertising, digital 
marketing and public relations and interviewing.
For a full listing of events and to RSVP, go to Starr Search.
*Oﬀ -campus event
For full list, visit www.baruch.cuny.edu/calendar
Follow up and follow through: How to build your professional network
THEME: BE MY VALENTINE
ACROSS
1. Range rovers
6. Eﬀ ervescence
9. “Hamlet” has ﬁ ve of these
13. Heads-up
14. Hula necklace
15. Accustom
16. Relating to moon
17. Big coﬀ ee holder
18. Three-masted 
vessel formerly used in 
Mediterranean
19. *A Valentine’s Day seller
21. *”How do I love thee? Let 
me count ___ ____”
23. It follows the note soh
24. *In the ____ for love
25. Golf’s Ryder ____
28. Flexible mineral
30. *He oﬃ  ciates many 
weddings
35. Bryce Canyon state
37. Grannies
39. *Love in Paris
40. It distinguishes a father 
from a son in French
41. Lowest deck
43. Away from port
44. Annoyed
46. Kind of pickle
47. Calf-length skirt
48. Broadband predecessor
50. Capital of Ukraine
SUMMER MARKETING INTERNSHIP 
Ampush Media is looking for 
an entrepreneurial individual 
to join their marketing team. 
The person who succeeds in 
this role will be as analytical 
as creative, a strong commu-
nicator and hungry to learn 
the ropes of marketing a high-
growth startup. 
You will work with a dynamic 
team to generate visibility for 
the company, think of new ways 
to position their products and 
measure the impact that mar-
keting has on their business. 
Their 10-week paid summer 
program will expose interns to 
the inner workings of a fast-
growing startup.
Responsibilities include de-
veloping content for blog posts, 
infographics, webinars, presenta-
tions, case studies, PR and other 
collateral; establishing brand 
voice and managing company 
presence across website and 
social media properties; track-
ing metrics to analyze the ef-
fectiveness of marketing chan-
nel initiatives; and monitoring 
inbound inquiries.
To learn more and apply, log 
into STARR Search (Job ID # 73641).
Ampush Media (Paid)
52. Bottom line
53. Jab
55. “___, borrow or steal”
57. Desdemona’s suspicious 
husband
61. Properly deserved
65. Innocent
66. *It’s the loneliest 
number?
68. Egg-shaped
69. The Dow, e.g.
70. *Barbie’s beau
71. Sherpa’s land
72. Subsequently or soon 
afterwards
73. *I love ___
74. Anoint
DOWN
1. One of two equal parts
2. Twelfth month of Jewish 
year
3. Known for gambling
4. A southern _____
5. “Islands in the ______,” 
by Rogers and Parton
6. *Bring a date or a ____ 
one
7. Ever, to a poet
8. Spotted bean
9. Again
10. Target of Bay of Pigs 
invasion
11. Deuce topper
12. Seconds
15. Outdoor stone seating
20. Endangered species
22. Before skip and a jump
24. Resembling a human
25. *His aim is true?
26. Wombs
27. Winter wear
29. *It often accompanies 
#19 Across
31. Prayer leader in mosque
32. Fluorescent red dye
33. Elvis’s “Blue ____ Shoes”
34. Distinguishing feature
36. Last piece of a loaf
38. Musical composition for 
one, pl.
42. A military trainee
45. 2-unit house
49. One who’s active in 
politics
51. *Romeo and Juliet’s 
hometown
54. Like the Addams Family
56. Established fact
57. “Put a lid __ __!”
58. Hyperbolic tangent
59. What those on the 
lam do
60. 2 and 4, e.g.
61. *Usually full of romantic 
fare on Valentine’s Day
62. Broken at ﬁ nish line
63. And others, for short
64. To erase or cancel
67. “New” preﬁ x
CROSSWORD SOLUTION:
ISSUE 2
FEBRUARY 2015
World of Shojo Manga: Mirrors of Girls’ Desires
Noon-5 p.m. | Sidney Mishkin Gallery | Free
JPMorgan Summer Finance Analyst/Accounting Presentation
6-8 p.m. | VC 2-125 | Free
MON
9
Black History Month: Brother & Sister Circle
12:30-2:30 p.m. | VC 2-125 | Free
The Brazilian Economy: Assets and Opportunities
6-9 p.m. | VC 14-220 | Free | Registration required
TUES
10
DACA/DAPA Event
9 a.m.-5 p.m. | VC 14-220/14-290 | Free
Men’s Volleyball: Baruch College vs. York College
7:30 p.m. | VC, Main Gym | Free
WED
11
Men’s Volleyball: Baruch College vs. Kean University
7:30 p.m. | VC, Main Gym | Free
Tango Buenos Aires*
8 p.m. | Queensborough Community College | $35/$39/$42
THURS
12
Women’s Basketball: Baruch College vs. College of Staten Island
5:30 p.m. | VC, Main Gym | Free
Men’s Basketball: Baruch College vs. College of Staten Island
7:30 p.m. | VC, Main Gym | Free
FRI
13
Billy Blues*
7:30 p.m. | Borough of Manhattan Community College | $25
Orquesta Sinfonica del Estado de Mexico*
8-10 p.m. | Lehman College| $25/$30/$35
SAT
14
Art Gallery Exhibit: Jozsef Jakovits*
Noon-5 p.m. | Queensborough Community College | Free
The Freedom Riders*
9 a.m.- 5 p.m. | College of Staten Island | Free
SUN
15
In Focus
TIP OF THE WEEK
Internship Cafe Peer Corner
Upcoming Events
Baruch Weekly
JOEY ALLGOOD | WWW.REALWEIRDART.COMStuff, I think
Career Spotlight
By Anum Afzal
Peer for Career
The importance of building a 
professional network has never 
been more apparent than it is today. 
Students often attend conferences, 
information sessions and career 
fairs to mingle with professionals, 
acquiring several business cards 
along the way. However, utilizing 
these contacts eﬀ ectively can prove 
to be a challenge for students. To ex-
perience the full beneﬁ t of your net-
work, students should seek to build 
a relationship with their contacts. 
The ﬁ rst step in sustaining a 
professional network is connect-
ing with your contacts through 
email. This email is the beginning 
of a conversation, and depending 
on your goals, you may choose to 
take the conversation in diﬀ erent 
directions. You may ask questions 
regarding their position, industry-
speciﬁ c information or career-
oriented advice. 
Through the email conversation, 
you may also ask to visit the pro-
fessionals at their oﬃ  ce for 15-30 
minutes. These “shadowing” meet-
ings allow you to see ﬁ rst-hand 
what their work entails. You could 
also meet them for a coﬀ ee near 
in their working neighborhood. In 
these meetings, you should incor-
porate techniques of informational 
interviewing. 
To further expand your network, 
ask the professionals to connect you 
with one of their colleagues. This al-
lows you to organically establish re-
lationships within a speciﬁ c division 
or ﬁ rm. 
Finally, the key to building a 
professional network is to regu-
larly follow up with your contacts. 
Whether you are asking them for 
advice, emailing them to meet for 
coﬀ ee, sharing an interesting article 
or sending them a holiday greeting, 
simply keeping in touch with indi-
viduals allows you to sustain profes-
sional relationships.
Sports
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Women’s basketball team rock ARC Arena with dominant win
BY PAUL JOH
STAFF WRITER
On Feb. 5, the 11th annual Battle of Lex-
ington kicked off  in the Athletics and Recre-
ation Center with Baruch College’s women’s 
basketball team taking on their CUNYAC 
rivals, the Lehman Lightning. In the big-
gest home game of the season, hundreds 
of screaming and excited fans gathered to 
cheer for the Bearcats. 
Th e Bearcats outscored the Lightning 39-
16 by halftime and fi nished the game with 
a commanding score of 86-47. Th e Bearcats’ 
lopsided victory extended their winning 
streak to 12 and improved their record to 
12-0 against CUNYAC teams this season. 
Veronica Ganzi had the hot hand early 
in the game and helped the Bearcats start 
9-0 after shooting 3-3 from the 3-point line. 
Ganzi completed the fi rst half with an as-
tounding 19 points and did not skip a beat in 
the second half. She fi nished the game 7-8 
behind the arc and led all players in points 
with 31 on 12-15 shooting. 
Kristen Podlovits scored seven off  the 
bench in 26 minutes and scored the only 
other three-pointer for Baruch. Podlovits 
shot 3-10 from the fi eld including an amaz-
ing behind-the-back pass from Vanessa 
Santana on a fast break with slightly over 
four minutes left in the game. 
Iyana Abrams also contributed with a 
series of back-to-back fi eld goals to help the 
Bearcats increase their lead in the game. Ba-
ruch led by as much as 43 points with seven 
minutes and 28 seconds left in the game in 
the second quarter and never gave up their 
lead to the Lightning.
Th e Bearcats also distributed the ball 
well with 28 assists and had eight diff erent 
scorers. Symone Green led the team in as-
sists with fi ve off  the bench in 13 minutes. 
Green was also in foul trouble late in the 
game. Th e Lightning had seven team as-
sists and were not able to pass the ball ef-
fi ciently to create opportunities for each 
other to score. Karrin Walker had a strong 
double-double for Lehman with 18 points 
and 11 rebounds.
Th e Bearcats also played tough on the 
defensive end. Th eir full court pressure and 
hard physical plays forced a total of 24 turn-
overs. Th e Bearcats kept the Lightning to 
22.2 percent shooting in the fi rst half, 32.4 
percent in the second half and 27.9 percent 
in the game. Th e Lightning scored their last 
fi eld goal with just under fi ve minutes left 
in the game. Baruch had a few bad passes 
and turnovers of their own but made up for 
those with their sharp shooting in the sec-
ond half of 54.3 percent from the fi eld. 
Th e Bearcats fi nished the game on 34-79 
shooting and 8-22 behind the arc. Baruch 
also outscored Lehman 34 to 13 from the 
points off  turnovers.
Rebounds also played a key role in the 
Bearcats victory over the Lightning. Part of 
their success over their last several games 
is the Bearcats’ ability to rebound the ball 
well and create second chance opportuni-
ties on the off ensive end. Th e Bearcats out-
rebounded the Lightning 61 to 38 in the 
game and were able to score 18 points from 
their 24 total off ensive rebounds. 
Alicea Ulmer helped Baruch grab 15 of 
the boards, eight on the off ensive end and 
seven on the defensive end. Karrin Walker 
led the Lightning in rebounds with 11 total 
boards, fi ve on the off ensive end and six on 
the defensive end. 
After a slow 1-3 start to the season, the 
women’s basketball team has been on a 
hot streak recently. Th ey seeemed to have 
fi gured out the communication issues 
they had early in the season and now look 
to fi nish the season undefeated against 
CUNYAC rivals.
Bearcats weather storm and beat Lightning 72-70 in final seconds
BY REYNALDO CARRASCO
SPORTS EDITOR
Baruch College men’s basket-
ball team put on a show for the home 
crowd at the Battle of Lexington fac-
ing off  against the Lehman Lightning, 
a team they know very well. Th e last 
time these teams faced off , the Bearcats 
crushed them 81-62 on their home court. 
Wounds of that loss still fresh, the Light-
ning entered the game with revenge 
on their minds.
Th e intensity was nearly palpable 
in the gym before the game began. Th e 
crowd in the Athletics and Recreation 
Center was still high from the women’s 
massive victory over their Lehman coun-
terparts. However, the Lightning im-
planted a few of their fans into the stands 
as well. As soon as the horn sounded, 
both teams ran at each other. 
Lehman tried to take control of 
the fast-break before Baruch’s fren-
zied defense could orient itself. Th e 
Bearcats were not so easily deterred; 
they launched their own blitzkrieg. 
With both teams stomping down the 
court at break-neck speeds, the game 
resembled a horse race more than it did 
a basketball game. 
By the end of the fi rst half, the Light-
ning held a narrow 37-35 edge over 
the Bearcats. Both teams were scor-
ing at nearly identical paces as Lehm-
an was shooting at 43.3 percent from 
the fi eld while Baruch shot the ball 
at 44.4 percent. Although the opposi-
tion shot the ball well from three, going 
6-of-11 for 54.5 percent, the Bearcats 
evened things out by going 8-of-12 from 
the free throw line. 
Senior center Brian McMahon was 
the Bearcats’ heartbeat in the fi rst half. 
His hook-shot was dropping and the 
Lightning had no answer for him as he 
kept the Bearcats in the game for a few 
minutes. Th e freshmen played their parts 
as well. Guard Bryler Paige and forward 
Chimaechi Ekekeugbor both scored on 
and-1 opportunities in the fi rst half to 
swing momentum Baruch’s way. 
As tight as things were in the fi rst 20 
minutes, the next 20 were even more 
tense. Th e Bearcats opened the sec-
ond half by clamping down on defense. 
Th eir rotations were crisper and that ex-
tra eff ort helped them avoid early foul 
trouble. On the other side of the ball, the 
Bearcats seemed to shake off  the nerves 
they had in the fi rst half as they scored in 
the paint much easier. 
Although both teams were at the 
other’s neck, the Bearcats slowly began 
to gain edge as the minutes advanced. 
Junior guard Eddie Roscigno was huge 
for Baruch as his savvy veteran play al-
lowed him to bait his defender into nu-
merous fouls. Furthermore, he eff ec-
tively removed Lehman’s point guard, 
John Brens, from the game with his 
smothering defense. 
Senior forward Granville Gittens left 
his imprint in the second half. His su-
perior post play and perimeter defense 
allowed the Bearcats to slow down the 
Lightning and erase their presence on 
the fast-break. 
Th e game came down to the wire as 
both teams buckled down on defense. 
Baruch seemed to be closing in on a vic-
tory with 14.8 seconds left in the game af-
ter Lehman guard Olando Minott missed 
a free throw. 
However, they could not gain a fi rm 
grasp on the game after Gittens split a 
pair of free throws a few seconds after-
ward. With about nine seconds left, the 
Bearcats held a 72-70 lead and refused 
to let it go. Th e frantic defense forced the 
Lightning into a bad three-point attempt 
as time evaporated to secure the win. 
Ekekeugbor was the Bearcats’ leading 
scorer that night as he fi nished with 17 
points on 6-of-11 shooting from the fi eld, 
three rebounds and one steal. Roscigno 
was right behind him with 16 points on 
5-of-10 shooting from the fi eld, seven as-
sists and three steals. 
After this victory, the Bearcats now 
boast a 16-4 record. With only a handful 
of games left in the regular season, Ba-
ruch will look to secure the top seed in 
the CUNYAC for the postseason. 
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Fans come in droves to cheer Bearcats on and prove devotion
BY MARY PAULINE POKORADI
NEWS EDITOR
Th e halls were alive with the 
sound of Bearcats on the night of 
the Battle of Lexington. Each year, 
without fail, the Battle of Lexington 
proves that business students can 
hang up their ties for one night of 
mindless Bearcat pride.
Even before the fans packed the 
stands to cheer on the women’s 
and men’s teams, the hype was 
already snowballing. During the 
annual Winter Carnival, Baruch 
College Undergraduate Student 
Government hosted a Bearcat Rally 
where students could get a shirt 
commemorating this year’s Battle 
of Lexington and receive a special 
ticket to bring to the game, which 
would entitle them to a prize.
As the day progressed, school 
spirit became ever more apparent 
as several clubs and organizations 
began revealing their evening at-
tire. Although some groups opted 
for the regular custom shirt and 
athletic shorts combo, others chose 
to show off  more complex cre-
ations. Lexicon and the volleyball 
teams stood out the most in the 
costumed crowd.
Staff  at Lexicon, Baruch’s year-
book, dubbed their team the 
Lexi-Smurfs and donned match-
ing white cone-shaped caps, royal 
blue shirts and white pants. Lexi-
con’s editor-in-chief, Michael Lai, 
became Papa Smurf for the night 
by swapping out his white cap in 
favor of a red one. Another mem-
ber became Smurfette by wearing 
a snow-white wig under her Smurf 
cap and trading in her white pants 
for a short white dress.
Boasting the club’s graphic de-
sign capabilities, Lexicon brought 
a handful of custom signs, one of 
which was an enlarged cutout of 
their Smurf bearcat design, with 
them to the gym. One of sign read 
“Smurf em Bearcats” with a picture 
of an excited bearcat on it.
Keeping with the unspoken 
agreement to dress up as popular 
classics, the volleyball teams’ out-
fi ts paid homage to Th e Cat in the 
Hat by Dr. Seuss. Th e members of 
Dr. Seuss (Bear)cat in the Hat wore 
navy shirts similar to those worn 
by Th ing 1 and Th ing 2 in the book. 
Th e most iconic part of their cos-
tume were two players wearing no 
more than clownfi sh hats and laun-
dry baskets fashioned to look like 
a fi sh bowl. 
Even though many groups 
dressed up to support the basket-
ball teams, Blue Shmoney proved 
that costumes were not everything. 
Despite the group’s lackluster ath-
letic apparel, they were unrelenting 
with their cheers and jeers. 
Yala Baruch deserved an hon-
orable mention for its interesting 
clothing choice. Refl ecting the 
frosty conditions of the city, the 
majority of the soccer team wore 
matching blue Santa costumes, 
save for one player who proudly 
stood out by being the sole wizard.
Halfway through the intense 
men’s game, the winners were an-
nounced. Of the eight fan teams 
that participated, Dr. Seuss (Bear)
cat in the Hat won the award for 
most spirited. Th e Lexi-Smurfs 
claimed the title of the most cre-
ative team out of the costumed 
collectives. 
Despite not winning either 
of the overall team awards, Blue 
Shmoney proved to still be victo-
rious when two people from their 
group were each named the ulti-
mate fans of the night. 
For yet another year, the Battle 
of Lexington continued to prove 
that Baruch takes everything seri-
ously whether it be business, bas-
ketball or bleacher warming. PHOTO BY AGATA PONIATOWKSI
PHOTO BY CALVIN RONG
PHOTO BY CALVIN RONG
PHOTO BY AGATA PONIATOWSKI
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Baruch toughs out two wins on road
BY REYNALDO CARRASCO
SPORTS EDITOR
Th e Baruch College men’s vol-
leyball team has started the season 
2-1. Th e Juniata Tri-Match was a 
particularly intense event for Ba-
ruch as it grinded out a fi ve-set 
victory against the No. 10-ranked 
Elmira Soaring Eagles before fall-
ing in four sets to the Juniata Ea-
gles. After going 1-1 at the Juniata 
Tri-Match, the Bearcats scored an-
other win against the top-ranked 
Ramapo Road Runners. 
Th e Bearcats’ fi rst match was 
against the Soaring Eagles, and it 
was a thriller. Th anks to some spir-
ited play on defense and timely 
kills, the Bearcats were able to 
grind out a tough fi ve-set victo-
ry. Baruch took the fi rst two sets 
closely 25-21, 25-22. Elmira went 
down kicking, as they took the 
next two sets 27-25, 25-22 by sti-
fl ing the Bearcats’ attack. Th e fi fth 
and deciding set was a nail-biter as 
the game was intensely close until 
Nick Smith, a senior outside hitter 
for the Bearcats, slammed in a kill 
to break a 19-19 tie. 
Baruch went on to take the fi -
nal set 21-19. It was a slog for both 
teams as Baruch fi nished with a 
.202 hitting percentage while El-
mira ended with a .241 hitting 
percentage. Th e Bearcats won the 
battle of the blocks, though; they 
held a decisive 15-7.5 advantage in 
blocks by the game’s end. 
Smith was the star performer, 
fi nishing the night with 15 kills, 
one ace and fi ve blocks. Junior out-
side hitter Brady Ambro and fellow 
junior outside hitter Man Wai Choi 
were right behind Smith as they 
combined for 20 kills, three aces 
and nine blocks. Junior setter Scott 
Standring did a solid job at anchor-
ing the Bearcats’ off ense as he fi n-
ished his night with 39 assists. 
Any momentum the Bearcats 
built up in the previous game im-
mediately vanished against the 
Juniata Eagles. Baruch had a dif-
fi cult time catching up after falling 
in the fi rst set 25-23. Th e Eagles 
ran away with the second set as 
they posted a .538 hitting percent-
age en route to a 25-15 victory. Th e 
Bearcats found their footing in the 
third set as they clawed their way 
to a 26-24 win thanks to a frantic 
eff ort on defense. 
Baruch were not able to fol-
low through with their comeback 
attempt as Juniata regained their 
composure and took the fourth 
and deciding handily by a score of 
25-17. Th e Eagles dominated on 
both sides of the court that evening 
as they held the Bearcats to a .135 
hitting percentage while hitting 
.315 themselves. Additionally, the 
Eagles fi nished the night with an 
8-3 edge in blocks. 
Smith led the way for Baruch 
once again with a 14-kill, 1-ace 
performance. Senior middle 
blocker Chris Kaimis turned in a 
solid game as well, totaling 11 kills 
and two blocks by the end of the 
game. Standring kept up his sound 
play with a 38-assist night. 
Baruch brushed off  its last loss 
and toughed out another win, 
this time a fi ve-set victory against 
Ramapo on Feb. 3. Th e Bearcats 
took the fi rst two sets narrowly 
25-21, 25-19. Th e Road Runners 
were ruthless in their attack as they 
found the cracks in the Bearcats’ 
defense and took the next two sets 
25-19, 25-20. 
Th ough both teams were evenly 
matched for the entire game, Ba-
ruch was able to go on a four-point 
run in the fi nal set to take the fi fth 
set 15-11. Ramapo was certainly 
playing at a high level as they fi n-
ished the game with an advantage 
in points (74-62) and in kills (61-
55). However, the Bearcats were 
able to hold back the Road Run-
ners long enough to end the night 
with a .214-.206 hitting advantage. 
Kaimis was on fi re that evening 
as he led all Bearcats with 18 kills 
while also turning in three blocks. 
Smith followed suit with a 16 kill-
one ace-one block performance. 
Standring had his best game thus 
far as he fi nished with 43 assists. 
Th e Bearcats have gotten off  to 
a respectable 2-1 start in their 2015 
campaign and have already proved 
that they can play just as well as 
any other top-10 ranked team. 
After usurping the 10th ranking 
from Elmira, Baruch will attempt 
to regain their dominance over the 
CUNYAC with a couple matchups 
against their intra-conference ri-
vals within the coming weeks.
Two of NFL’s top teams live up to expectations for Super Bowl 49
Super Bowl 49 was unques-
tionably a television spectacle for 
the record books. Hauling in 111.5 
million viewers, the most in the 
championship’s history, the game 
lived up to the hype. Unlike the 
previous year’s humiliating rout of 
the Denver Broncos, the returning 
champions, the Seattle Seahawks 
faced fi ercer competition from the 
perennial contenders in the New 
England Patriots. 
 However, during the two weeks 
leading up to the game, the mul-
titude of storylines for each team 
converged. Sports media ran 
wild with witty headlines, snappy 
hashtags and timely infographics 
to fully immerse the fans and po-
tential viewers in the game. Mar-
shawn Lynch pulled his usual silent 
antics, Rob Gronkowski was the 
subject of paparazzi and Richard 
Sherman trash talked the whole 
way to Glendale.
Defl ategate, however, was the 
subplot that garnered the most at-
tention. Th e ongoing investigation 
is into whether or not the Patriots 
tampered with the air pressure in 
their allotted footballs during their 
AFC championship game with the 
Indianapolis Colts. Given the his-
tory and reputation of the Patriots 
under Bill Belichick and their 2007 
Spygate scandal, many were quick 
to lay blame and assume veracity 
in the claims. Th ough the investiga-
tion is yet to yield concrete answers, 
some critics were quick to claim 
that the Patriots did not deserve a 
spot in the championship. Others 
argued that NFL Commissioner 
Roger Goodell was too cowardly to 
take disciplinary action against a 
fi gure like Belichick. 
As it stands, the Patriots con-
sistent success over the years has 
garnered them large fl ocks of fair-
weather fans and even larger fl ocks 
of naysayers. Earlier in the regular 
season, the Kansas City Chiefs blew 
out the Patriots by a score of 41 to 
14. ESPN analysts like Trent Dilfer 
called for Tom Brady to retire and 
prematurely declared their sea-
son over. Clearly, the Patriots re-
bounded, and in typical Belichick 
fashion. Th ey fi nished off  the sea-
son with a record of 12-4-0, hav-
ing clearly avenged their embar-
rassing week four defeat. However, 
despite their regular success, few 
believed they had the mettle to go 
all the way. 
Th e Seahawks’ season followed 
a similar storyline. By week eight, 
few believed they had the ability to 
repeat last year’s success, let alone 
contend with the heavy hitters 
in the NFC like the Lions and the 
Packers. Th eir off ense was sluggish 
beyond Lynch, as their receiving 
corps was rife with inexperience 
and attitude issues. After losing 
Golden Tate to free agency, the Se-
ahawks shipped off  their next best 
receiver, Percy Harvin, to the New 
York Jets at a discount. With Doug 
Baldwin, Jermaine Kearse and 
Chris Matthews as the top three 
wideouts on the depth chart, the 
Seahawks off ense looked like a fan-
tasy draft gone wrong. Th ough the 
Legion of Boom remained resilient, 
many doubted Russell Wilson’s 
ability to carry an off ense of rookies 
and nobodies to the playoff s. 
Th ese Cinderella stories made 
for a gritty, scrappy champion-
ship game. Th e most signifi cant 
matchup turned out to be how Re-
vis, Wilfork and company would re-
spond to Sherman, Chancellor and 
Th omas. Th e Seahawks’ defense 
had to fi nd a way to deal with Tom 
Brady, who possesses the ability to 
make any receiver signifi cant while 
still containing the monster that is 
Gronkowski and the quiet threat in 
Shane Vereen. On the other hand, 
the Patriots had to fi nd a way to lim-
it Lynch’s ability to break through 
the linebackers while also limiting 
Wilson’s proclivity to extend the 
play with his legs. Th e Seahawks 
also had to consider the injuries to 
Sherman and Chancellor. 
Th e game opened with a bang 
as Brady threw an interception in 
the end zone after marching down 
the fi eld. Th is play set the tone for 
what was to come: an ugly game of 
hard-fought yards and unsung he-
roes. Th ough at one point the Patri-
ots led 28-14, the Seahawks rallied 
their way back to within four points 
after a lifeless third quarter. Mat-
thews caught 4-for-109, while Ke-
arse made an unbelievable circus 
catch while falling to the ground, 
the likes of which even Odell Beck-
ham Jr. could not replicate. Th e true 
hero of the game, however, was Pa-
triots cornerback Malcolm Butler 
whose last-second interception 
staved off  the Seahawks’ fi nal push 
for victory in the waning seconds of 
the fourth quarter.  
At second and goal with the ball 
on the 1, the Seahawks opted to 
throw a short curl to Ricardo Lock-
ette. Brandon Browner laid an inte-
gral block on Jermaine Kearse that 
allowed Butler to jump the route 
ahead of Lockette and make an in-
credible play. From that moment 
forward, scores of fans, analysts 
and people who have never played 
football before all asked them-
selves the same question: “Why 
would they not run the ball?” 
Many seem to forget that a Su-
per Bowl is not a game of Mad-
den, and despite Lynch’s 99 rat-
ing, many former coaches tend 
to agree that if the Seahawks had 
ran it on second down and failed, 
they would be forced to either re-
peat on third down or make an 
even riskier throw. Th e play call 
was calculated but was unraveled 
by two tremendous plays made by 
the Patriots’ defense. Th ough Pete 
Carroll accepted full blame for the 
call, Belichick of all people came to 
his defense, decrying the criticism 
as being, “[nowhere] close to being 
deserved or founded.” 
One week later, the storylines 
are still unfolding. Many are hold-
ing on to that fi nal Seahawks drive, 
ignoring the brawl that followed, 
and neglecting all of the incred-
ible plays that led up to it. Th e in-
credible catch made by Kearse 
has been all but forgotten in light 
of the play made directly after it. 
Calls for Belichick’s head over de-
fl ategate have seemingly ended, 
and the focus is now almost exclu-
sively on the off season. Perhaps 
this is what is so magical about 
the game of football; all the magic 
and the madness, all the progress 
and pain is consummated in one 
60-minute thrill ride, begetting 
unforgettable plays, solidifying 
legendary careers and determin-
ing who truly deserves to hoist the 
Lombardi trophy. 
STEPHEN ELLIOTT
BARUCH SPORTS INFORMATION
Middle blocker Chris Kaimis has been 
performing consistently. 
WWW.BOSTONGLOBE.COM
Richard Sherman (left) acknowledges Tom Brady on his team’s superior play.
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BY EDWIN MOREL
STAFF WRITER
In the coming weeks, New York 
will be hosting NBA All-Star Week-
end, where the best basketball 
talent around the league comes 
together to play one another. Th e 
All-Star Game is one of the most 
anticipated events by both fans and 
athletes, where 24 of the most out-
standing players get to showcase 
their talent in the defense-less ex-
hibition while fans roar louder to 
see fl ashy passes and monstrous 
poster-dunks. 
Anthony Davis, better known 
for his unibrow, has made the jump 
from a promising prospect to All-
Star this year after posting career 
highs in almost every statistical 
category, most notably his 24.6ppg 
and 10.5rbg, not to mention he is 
only 21. Whether he is posterizing 
any defender waiting in the post 
or swatting away fl oaters in the 
lane, Davis is most deserving of his 
All-Star nod.
Stephen Curry, the baby-faced 
facilitating Splash Brother, will be 
representing the top-seeded War-
riors in New York in the coming 
weeks. Adding more of an inside 
game to his extraordinary outside 
shooting display has proved to be 
deadly and fans have taken notice, 
giving him his second All-Star nod 
in his sixth NBA season. 
Th e Splash brand will be com-
plete this year when Klay Th omp-
son makes his All-Star debut on 
behalf of the Western Conference. 
Proving over and over again he can 
shoulder the load, Th ompson will 
more than likely put on a showcase 
of threes and slithery mid-range 
jumpers. If his play this year was 
not convincing enough, just take 
a look at his third quarter perfor-
mance where he dropped 37 points 
without missing a shot. 
A rejuvenated season calls for 
a fi fth selection for Pau Gasol, the 
man who is producing numbers in 
Chicago that have not been seen 
since his 2010-11 campaign with 
the Lakers. Maybe it is the Jordan 
colors, or maybe it is a break from 
the Mamba, but one thing is for 
sure, and that is that the fi nger roll 
is back with new life, as Pau will 
be matched up against his brother 
Marc in the main event.
One Gasol basks in the glory 
of statistic production while the 
other—Marc—basks in the intan-
gibles out in the West. In his sec-
ond All-Star nod, nonetheless as a 
starter, Pau will be the only Grizzly 
out there, and for a good reason, as 
his team is second in the west. Th is 
year, he has proved that he is not 
only a defensive stopper but also a 
reliable scorer from both the mid-
range and post.
An All-Star is defi ned by not 
only his style and agility but also 
his intelligence, and a few of this 
years’ selections are well deserving 
because of that. Tim Duncan, the 
heart of San Antonio, has received 
criticism for his selection, the same 
way his team is always left out of 
the championship talk. Statistics 
cannot fathom Duncan’s defen-
sive presence, which has paced 
San Antonio to the fi fth best defen-
sive team. Considering that Kawhi 
Leonard and Tiago Splitter have 
missed considerable time on the 
court, this is a big nod to Duncan’s 
importance to his team and justifi -
cation for yet another accolade to 
his outstanding resume. 
Dismantled by injuries, both 
Kobe Bryant and Kevin Durant 
found their way into the All-Star 
game. Facing season-ending sur-
gery, Kobe will be replaced by the 
likes of DeMarcus “Boogie” Cous-
ins, who displays swagger and 
skills like Shaquille O’ Neal. Du-
rant is one of the most prized play-
ers in the NBA, and his stat sheet 
supports that. In terms of games 
played, however, Durant may not 
have been as deserving as others in 
the deep Western Conference.
 Take the case of Damian Lil-
lard, perhaps one of the most de-
pendable athletes in the game. On 
paper, he averages a modest 22 
points and six assists, but when his 
team needs a big shot in the glar-
ing moments of a tie game, few 
have the cold blood to take and 
make the shot. He is the fuel to 
Portland, keeping fl uidity in La-
Marcus’s Aldridge’s tank and mak-
ing highlights almost every night. 
Th e Western Conference is stacked 
with guards like Chris Paul, Curry 
and James Harden, all deserving of 
their nod. 
But when the Blazers are top 
three in the west, and one of the 
main reasons is Lillard, one must 
second-guess who should repre-
sent the west in New York City. 
Even commissioner Adam Silver 
did not like the decision, stating, 
“I wish I had another slot for Da-
mian because I think he’s deserv-
ing of being an All-Star as well.” No 
other place makes more sense for 
a star like Lillard, where the lights 
shine bright and every shot is over-
dramatized because it is Madison 
Square Garden and New Yorkers 
need big moments to go on with 
their miserable lives. Th e tempera-
ture is sub-zero, and Lillard will not 
be here to weather the storm.
Chris Bosh is undoubtedly an 
All-Star, helping Dwyane Wade 
hold the Heat to relevance after 
LeBron James’ departure, but an-
other Florida player is more deserv-
ing of the nod despite his team’s 
lack of success. Nikola Vucevic, the 
Swiss beast in Orlando, is having a 
career year and will not have the 
opportunity to showcase it in these 
coming weeks at the All-Star game. 
Although Bosh has a better 
scoring output to showcase this 
season, Vucevic has outdone him 
in almost every other category, 
posting a player effi  ciency rating of 
22.29, two points higher than that 
of Bosh. Usually the players from 
the best teams get selected but if 
Carmelo Anthony gets to repre-
sent the rebuilding Knicks, Vucevic 
should get the opportunity to blos-
som at the event.
Th is year’s All-Star game will be 
action-packed regardless, head-
lined by the usual suspects, James 
and Blake Griffi  n, and featuring a 
new three-headed dragon repre-
senting Atlanta, Jeff  Teague, Paul 
Millsap and Al Horford. New York 
will be host to this year’s game for 
the fi rst time since 1998, when Jor-
dan stole the show. Th e game will 
be held on Feb. 15 at 8:30 p.m.
NBA All-Star Weekend returns to New York City with new faces
Usual suspects win big in Melbourne for first grand slam of 2015
BY JOSEPH ESPOSITO
STAFF WRITER
Th e Australian Open saw major 
wins for celebrated athletes, most 
notably Serena Williams and Novak 
Djokovic. Both walked away with a 
Grand Slam title. 
Serena Williams beat Maria 
Sharapova 6-3, 7-6 to win the Aus-
tralian Open for the sixth time in 
her career. Th is was also her 19th 
Grand Slam title. Williams won her 
fi rst major title when she was only 
17, winning the 1999 U.S. Open. 
It was no easy win for the Wil-
liams, going up against Sharapova, 
ranked No. 2 in the world by the 
Woman’s Tennis Association as of 
October 2014. She has a total of 34 
singles titles and fi ve Grand Slams, 
winning two at the French Open 
and one each at Wimbledon, the 
Australian Open and the U.S. Open. 
Th e fi rst set was fairly close in 
the beginning, and when Williams 
was up the fi rst set 3-2, it began to 
rain. During the 12 minutes it took 
to close the roof at the Melbourne 
Park tennis court, Sharapova did 
not leave the court, but Williams, 
recently battling a respiratory in-
fection, left momentarily. She re-
turned and fi nished the set 6-3. 
Both athletes brought their best 
tennis in the second set. Williams 
fi nished with a total of 18 aces, 
which made it hard for Sharapova 
to keep up. Th e Russian was able 
keep stride with Williams, and 
Sharapova tied the set at 6-6. Th e 
second set ultimately went to Wil-
liams along with the match, though 
she was unsure of the match point 
due to the fact that she believed 
her previous serve was the match 
point, but her serve was ruled out. 
Williams walked away the victor, 
now with 19 major wins in her ca-
reer with only four losses in major 
fi nal rounds. She has the second 
most major wins, behind Steffi   Graf 
who has 22. “I’m so honored to be 
here and to hold this 19th trophy,” 
Williams said. “I didn’t think it 
would happen this fast, to be hon-
est, but it feels really good.”
Th e men’s singles fi nal was an-
other highly anticipated match, 
with Djokovic eventually beating 
the Scottish Andy Murray in four 
sets for his 5th Australian Open win. 
Both players could be seen wasting 
opportunities to end games and 
sets much earlier. Murray had sev-
en break-point opportunities in the 
fi rst set alone, two of which he took 
advantage of. Djokovic eventually 
won the fi rst set. 
Th e second set showed Murray 
taking more control where he saved 
three breaking points and eventu-
ally won the set. Th e fi rst two sets 
lasted two and a half hours. Th e 
third set, though, was far from Mur-
ray’s best playing, with many inac-
curate serves and unforced errors. 
With his game falling apart, a 
bad backhand shot in the fourth set 
sent No. 4 seeded Murray home. 
Djokovic fi nished strong winning 
the match 7-6, 6-7, 6-3, 6-0. 
Speaking about the win, 
Djokovic said, “I think [this victory] 
has deeper meaning, more intrin-
sic value now to my life because 
I’m a father and a husband. Getting 
married and becoming a father in 
the last six months was defi nitely 
something that gave me a new en-
ergy, something that I never felt be-
fore. And right now, everything has 
been going in such a positive direc-
tion. I’m so grateful for that.” 
Th e Serbian certainly fi nished 
strong while his opponent fell apart 
in the latter sets. Murray looked in-
creasingly sloppy, giving up many 
points in the last set. Speaking 
about his own performance after 
the match, Murray commented: 
“Well, obviously had opportuni-
ties in the fi rst three sets. Th en the 
fourth set, I mean, obviously I need 
to watch it back to see if I played 
badly. I mean, he was just ripping 
everything … Once he got up a 
break, he just loosened up and was 
just going for his shots. I couldn’t 
recover. So the fourth set wasn’t as 
frustrating to me.”
A notable fact about the Aus-
tralian Open is that neither Roger 
Federer nor Rafael Nadal made it 
to the semifi nals. Federer’s early 
exit was particularly strange, en-
tering as the No. 2. He lost to An-
dreas Seppi in the third round, 
previously 10-0 against the Italian. 
Nadal made it to the quarterfi nals 
but lost to Tomas Berdych. Up until 
then, Nadal had beaten the Czech 
17 times in a row. As far as men’s 
singles went, the Americans were 
a no-show, particularly John Isner, 
the No. 19 seed on whom fans had 
placed high expectations. He lost to 
the unseeded Gilles Muller in only 
the third round. 
Venus Williams, the 34-year-old 
American star, had a fairly success-
ful trip to the Australian Open. Th e 
older of the Williams sisters made 
it to the second week of a Slam 
tournament for the fi rst time since 
2011 Wimbledon. She defeated 
No. 6 Agnieszka Radwanska in the 
fourth round, but eventually lost to 
the young American Madison Keys. 
Still, she had strong two weeks and 
holds the No. 11 seed worldwide. 
Keys made a name for herself 
when she upset Venus and Petra 
Kvitova, both veterans. Th is was 
the 19-year-old’s last Slam tourna-
ment as a teenager, and she was 
eventually knocked out by Serena 
Williams, who had this to say about 
the up-and-coming young athlete: 
“I think she can go really, really far. 
I think she can be the best in the 
world. Th e way she played today I 
defi nitely think she has potential to 
be No. 1 and win Grand Slams.”
Th e Australian Open is the fi rst 
of the Grand Slam tournaments of 
the year and will be followed by the 
French Open in May. 
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Anthony Davis has arguably been the best player in the NBA this season as he makes his ﬁ rst appearance as an All-Star starter.
WWW.EUROSPORT.COM
Maria Sharapova (top left)fell to Serena Williams (top right) in two sets yet again during the women’s singles ﬁ nals while Andy 
Murray (bottom left) was defeated by Novak Djokovic (bottom right) in four sets after playing spectacularly.
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